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SO YOU'VE WRITTEN A BOOK! 

There it is... the fruits of your labor. Now what? Where do you turn, 

what do you do to transform this manuscript into a printed, bound, 

jacketed BOOK? 

To guide and assist the aspiring author, Comet Press Books has pre- 

pared an author’s manual. Titled HOW TO PUBLISH YOUR BOOK, 

it shows you how to avoid headaches and heartaches when you have ‘ 
your book published. It is yours free. Simply clip the coupon and | 
send for it. 


COMET’S COMPLETE PUBLISHING 


PROGRAM INCLUDES: 


EXPERT EDITING — Our editors proofread, correct weak spots and 
tighten up manuscripts in collaboration with the author. 


PRODUCTION AND DESIGN — Each book is tastefully printed on 

fine paper and bound with a beautifully designed jacket. 
EXTENSIVE DISTRIBUTION — Comet markets your book to book- 
stores, wholesalers, schools, libraries. Subsidiary rights (book clubs, 


B00 K! ! movies, reprints, etc.) are also explored on each book. 
PROMOTION — At no cost includes national newspaper and maga- 
7 zine advertising, press releases, reviews, personal appearances, mail 
campaigns. 


AN EXCLUSIVE FEATURE! 

Comet Press Books is the only cooperative publishing house that has 
its own printing plant. We offer a COMPLETE publishing service 
from typesetting to binding at a cost with which no “middle-man” 
publisher can compete. 


WHAT COMET AUTHORS SAY: 
1 am quite excited about my book. The art work for the jacket is beauti- 
ful. I am just very, very pleased with it. M. W. Pritchard 


| Thank you for the many fine things you are doing to promote the sale 
of my Death Below Zero. was impressed with the promotion you are 
: “s giving the book via radio and TV. Helen Head 


I had my interview and broadcast over KFOX. All my friends who heard 


f ho ly the 30 minute broadcast told me it went over big. 
4 u 0 ¢ Madge Brissenden 


Pleased with the advertisement on Ark to Zoo in the Saturday Review. 
Our largest department store, bookstore and best gift shop have all 
asked to have autograph parties. And the Columbia television staff, | am 
told, is interested. P. B. Heckel 


I received the royalty check, which based on a 3 month period of 

El Miedo, seems to indicate that the book will justify the faith you have 
put in tt. Earl Cloud 


‘ 200 VARICK ST., NEW YORK 14, N. Y. 
MAIL 


Comet Press Books, Name 
THIS : 200 Varick St., N.Y. 14 
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Editor Credits Palmer for Success 


“| had never written a line in my life 
before starting the Palmer course, yet after 
completing only a few lessons | started to 
market my articles. Soon | was unable to 
write fast enough to keep up with my 
sales. If | could personally meet each pros- 
pective Palmer student, | know | could 
convince him of the value of Palmer train- 
ing. Anyone who likes to write and will 
follow your simple instructions should cer- 
tainly succeed in this profession.” 


Hugh G. Jarman, Montreal, Que. 
(Now editor of a Canadian magazine) 


How To Stop Wishing 


and Start Writing 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Let’s face facts: (1) editors are scrutinizing manu- 
scripts more carefully than ever before; (2) some 
writers are earning good money—selling more ma- 
terial at higher rates than ever before. 

If you’re not getting your share of editors’ 
checks, it may not be bcause you lack talent, but 
that you need to know more about the professional 
devices and techniques that editors look for. That 
is the kind of home-study training Palmer Institute 
has rendered for 40 years to help writers find the 
most direct road to success and recognition. 

“Your simple, direct approach to the problems 
that confront a writer, your lucid exposition of 
how to plan and construct the finished story, were 
of enormous value to me,” writes Graham Doar 
whose articles have appeared in Post, Collier's and 
other top-pay magazines. Other famous authors 
who have endorsed Palmer Institute include Keith 
Monroe, Monica Dickens, A. E. Van Vogt, and the 
late Rupert Hughes and Ruth Comfort Mitchell. 


Free Book Tells How 


To learn more about your opportunities as a 
writer, and how Palmer Institute’s proven home- 
study training may help you, send for free typical 
lesson package and 40-page book, “The Art of 
Writing Salable Stories,” which explains Palmer's 
unique method of training for highest pay in all 
fields: short stories, novels, mysteries, radio-TV 
scripts, feature articles. No obligation. No sales- 
man will call. Send now before you forget. 


Palmer Institute of Authorship 
Accredited: National Home Study Council Since 1917 
1680 N. Sycamore, Desk G-97 | APRroved | 

The Art Hollywood 28, California Veterans 


‘ — Mail This Reminder Coupon or Send Postcard 
aia! 


Stories FR re Hollywood 28, Calif. 


1680 N. Sycamore, Desk G-97 
Palmer Institute of Authorship 

Please send me free typical lesson pack and 40- 
page book, ‘The Art of Writing Salable Stories,” explain- 
ing how you help new writers get started and experienced 
writers increase their income. 


Please print clearly. Veterans: check 


» 
Mr.) 
Mrs. ) 
Miss ) 
Address 
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REJECTED? 


@ Ever feel your story failed to receive 
an interested reading at an editorial 
desk? 


@ Ever feel you’d like competent criti- 
cism at an economical price? 


@ Ever feel a little more knowledge of 
basic writing fundamentals would 
help bring you “out of the woods’’? 


If so, we invite you into membership in 


THE STORY CRITICS’ CLUB 


‘ Get STAMPED APPROVAL for preferred 
editorial reading 


* Save over 50% on criticism fees (only $1 on 
scripts to 2500, for instance) 


Our full-length course in fiction and article 
writing is without additional cost to mem- 
bers 


Eleven services —— six-dollar membership fee 
Membership is limited 
Write for free details. 


THE STORY CRITICS’ CLUB 


810 West 26th Cheyenne, Wyoming 


Two Books of Outstanding Value 


ANTHOLOGY OF BEST SHORT SHORT STORIES: 
VOLUME 5 


Edited by Robert Oberfirst, Introduction by 
Robert Fontaine, Guest Story by Steve Allen 


(Published by Frederick Fell, Inc.) 


A collection of 55 masterful short-short stories plus articles 
on how to write and sell them. The tog 4 contains 
stories by many distinguished writers including Ray Brad- 
bury, Parke Cummings, Quentin Reynolds, Ben Hur Lampman, 
5 first prize winners of the Writer’s Digest annual short story 
contests. C. Y. Lee, who won $750 in the Digest’s 1954 con- 
test, is represented with his prize story which also sold to 
Ellery Queen’s Mystery Magazine os a first story through 
Robert Oberfirst Literary Agency. Mr. Lee is also the author 
of the best selling novel THE FLOWER DRUM SONG published 
on the same day as this anthology. It’s Mr. Lee’s first novel. 


THE FLOWER DRUM SONG 
; By C. Y. Lee 
(Published by Farrar, Straus and Cudahy) 


One month after publication this book—a novel of San 
Francisco’s Chinatown—became a national best seller mak- 
ing the coveted best seller lists of the New York Times, New 
York Herald Tribune and other coast to coast papers. A first 
novel of unusual power and introspection. “‘Mr. Lee writes 
about timeless things—ancient customs of China vs. new 
ones of America with clarity and humor. . .”— New 
Yorker. 


Both these books will be sent at special price of $6.75. 
Order now from 


OBERFIRST PUBLICATIONS 


Publishers and Booksellers 


Ocean City New Jersey 


What Readers Say 
Why Not Begin Contesting? 


Until recently I didn’t do too well writing—a 
few published poems, magazine articles, etc. Ever 
since I was ten years old I’ve been writing, but 
getting material in print isn’t easy (as most read- 
ers know) . 

The first of this year I turned my attention to 
“contesting.” I subscribed to contest magazines 
and entered every contest I felt I would do well 
in. So far I’ve won some minor prizes, money, 
and just the other day a 14-foot aluminum boat. 
Then, to top this off, I received a grand prize of 
a new cottage (five-room) on a lake in Minnesota! 

The reason I’m writing this is to ask other 
writers why they don’t begin contesting. A big 
win like mine could set them up with enough 
money (or a cottage to spend time in) to do some 
writing and not worry about dollars. 

RosertT L. BURMEISTER 
Iowa City, Iowa 


Like Money in the Bank 

May I express my delight with the market lists 
published in A&J? My mother subscribed from 
the time Willard Hawkins began it as, I believe, 
the Student Writer. 

I have had more than a little success and can 
credit most of this to the market lists you have 
ublished. I think, all in all, it is the market lists 
or which people subscribe since most writers 
have a backlog of material which is like money in 
the bank . . . if they can find the right market at 
the right time. 

C. J. Russet 

Sandwich, III. 


For Gagwriters and Other Funny Folks 

Writers—and idea men and women—are invited 
to attend the meetings of the Comedy Workshop 
& Theatre for Improvisation held every Wednes- 
day night, September through June, at the Re- 
hearsal Center, 268 W. 47th St., New York City. 

If you’re visiting New York anytime during 
these months, you'll want to see how the Comedy 
Workshop members develop ideas through the 
Theatre for Improvisation. Although there usually 
is a $1 charge, readers of Author & Journalist will 
be admitted free (for one time only) if they 
mention they read about the workshop there. 

Also I would like to hear from all humorists, 
gagwriters, anecdotists, comedy writers, and funny 
people who are interested in meeting to exchange 
humor ideas in the metropolitan New York City 
area. 

I would like to hear from those who are in- 
terested in meeting weekly at night, and those 
who might be interested in meeting once a week 
for a Laff Luncheon. 

If you are interested, please write and note 
which day or which evening would be best for you. 

Grorcr Lewis 
New York, N. Y. 


The Why of a Preference 

Now I know why I have always preferred Author 
& Journalist to all other writers’ magazines—it’s the 
character of its management which makes it supe- 
rior. 


AUTHOR & JOURNALIST 
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FIGURED IN THE PROMOTION CAMPAIGNS OF THREE EXPOSITION BOOKS. 


Cuar_ton Heston, the celebrated star of motion pictures, 
radio and television, is seen here with James Kepler, author 
of The Jordan Beachhead, while the actor's wife proudly dis- 
plays a copy of the book at a gala reception and autograph 
party in L.A. Mr. Heston gave Exposition his whole-hearted 
cooperation in the book’s headline promotion campaign. He 
took time off from his own kectic publicity campaign for his 
latest film, The Ten Commandments, to write a foreword to 
the book and to autograph copies along with the author at 
this affair (over 500 attended). Mr. Kepler received over 
$1,300 in royalties in the first six months, and the L.A. Herald- 
Express hailed his book as “an outstanding and remarkable 
capil first novel.” Photo— PHILIP BRAUN STUDIO, LOS ANGELES 


Wenpy Barrie, glamorous star of motion pictures, radio and 
TV, receives a copy of The Pageant of the Mediterranean 
from Edward Uhlan, president of Exposition Press, at a book- 
christening party aboard the cruiseship Oslofjord. Our pro- 
motion staff arranged one of the most spectacular publication- 
day book “launchings” in publishing history in honor of 
author Sheridan Garth. Miss Barrie “launched” the book with 
the traditional champagne bottle at the press party attended 
by 70 representatives of N. Y. newspapers, wire services, radio 
and TV, and transportation officials. National feature stories, 
followed up by intensive selling, rocketed the book into its 
4th edition and its selection by the Travel Book Club 


Senator Epwarp J. Tuye (Minn.), proponent of legislation 
to establish a National Cemetery at Birch Coulie, site of the 
Indian Massacre of 1862, receives a copy of a novel based 
on the bloody event from the author, Dr. Bernard F. Ederer, 
who donned the garb of a Sioux chief for the occasion in the 
nation’s capital. The author, now a resident of Calif., per- 
sonally attended autograph parties (with huge turnouts) in 
Minn., and was interviewed on radio-TV in Minneapolis, 
L.A. and Baltimore. A “Cavalcade of Books” selection, Birch 
Coulie sales for the first three months amounted to $600 
in author’s royalties. The book was recently acclaimed by the 
L.A. Herald-Express as “a first-rate historical novel that is a 
must for all readers of frontier lore.” 


valu 
anuscript E e 

hat type of vou Read t 
Sia - nonfiction, submit it to ful subsi 


No matt 
d free editorial" report. 


written, fiction 
for a prompt an 


386 Fourth Ave, York 
n Calif.: 9172 Sunset Boulevard, Holly 


SEPTEMBER, 1957 


Every: writ ook make hea | 
publication can't giv eadline publicity frequently m : . 
other sub 7 you. Exposition Pr . eans recognition and sé 
sidy publisher. Here’ ess has published mo sates 
: ew a are three instances from o re headline books than an 
7 PROMINENT ur files. There are m 
A GI any more. 
S FNTFRTAINFR 
SFNATOR 
Y 
te 
5 
7 
| 
dz? 
BROCHURE —EREE 
» complete story of 20 years of success- 
idy publishing in our illustrated brochure, 
 aaeliliaal ou ve Publish Your Book. Contains informa- 
tion for writers and details of our subsidy pub- 
F r lishing plan. Write for free copy today, 
| position Press Inc. | | 
| 
| wood 46 
5 


THE STORY CREATOR 


in PLOTTING WITHOUT TEARS was developed to help 
my clients think through their material as a professional 
does. Unlike other plotting devices which merely give you 
disconnected skeleton outlines, a setting or a mere jumble 
of words and sentences, it provides you with an unlimited 
number of age from a source which never gets used up 
and which is always being replenished—your personal ex- 
perience. It gives you the method the successful veteran 
uses—perhaps unconsciously—as a basis for his stories. 


The inexperienced writer often suffers sadly from the 
literary equivalent of stage fright. He stares at the fire, 
or the wallpaper, his mind a blank; he cannot get started. 
He says to himself, “How can | begin? | can’t think of 
anything cf a plot or story nature.” And that one 
thought, that he can’t think, if it may be called a 
thought, occupies his brain revolving like a merry-go- 
round and getting nowhere. He is like a tongue-tied ama- 
teur actor, too nervous to begin 


Well, THE STORY CREATOR in PLOTTING WITHOUT 
TEARS will give him a start at any time. It will always 
stand ready to break the ice of a temporarily frozen 
imagination. Instead of staring at the wallpaper, it will 
put his mind to work on something practical that will 
grow into a story of some popular type such as is pub- 
lished in magazines or shown on television and movie 
screens. 

One of its first purchasers, a prolific and successful 
writer of some 700 published stories, had this to say 
about THE STORY CREATOR: 


“In my opinion, it has already helped me think 
more effectively on the subject of plotting and 
writing stories. | believe you are the first one to 
call attention to certain facts in story structure 
and plotting in the 30 or more yeors | have been 
cerebrating ideas about the short-story.” 


Whether you are a professional or an unarrived writer, 
whether you write for magazines, television or the screen, 
PLOTTING WITHOUT TEARS with its STORY CREATOR 
will spur your imagination, and give you a steady supply 
of original and salable story ideas. It will not mechanize 
the writer's imagination or stifle his individuality by re- 
quiring him to reconcile to one another, or combine with 
one another numerous factors labeled ‘Complications,’ 
“Predicaments,” ‘‘Prablems,” etc. It is the perfect, non- 
mechanical plotting system, and is now being used in 
several universities, in television and movie studios as 
well as by successful magozine fiction writers. In its 
second printing, it is being offered at a very reasonable 
price—a mere bagateille when you consider it will provide 
ou with the step-by-step met! for developing an un- 
imited number of story plots containing all the necessary 
elements that make a story salable. 


ORDER YOUR COPY TODAY! 


HOW TO MAKE THAT IMPORTANT 
FIRST SALE 


will be sent FREE upon request, and without obligation, 
to all A&J readers. If you're tired of failure, send for 
this brochure and my FREE pamphiet which gives details 
of how | work with writers. If | take you in my limited 
circle of writers, you’ll become a selling writer or my 
work with you won‘t cost you a penny! 


GEORGE KELTON 
Malibu, Calif. 


( ) Rush my copy of PLOTTING WITHOUT TEARS 
with its STORY CREATOR postpaid. | enclose $3.00 
(send cash, check or money order). 


{ ) Send my FREE copy of HOW TO MAKE THAT IM- 
PORTANT FIRST LE and details of how you 
work with writers. 


Address 


Your answer to my appeal for advice has been 
of inestimable help and your suggestions arc 
being followed. 

To have found someone who, for no reason 
except innate goodness, took time out of a busy 
life to help a stranger in distress, has set me up no 
end—I’ve been bubbling with happiness all day. 

G. CresswELi 
Morgantown, W. Va. 


More About Cliches 

I don’t know who promotes clichés but evidently 
somebody does, for they appear in the movies and 
TV stories. 

It’s cash that counts these days, and the author 
jump through the same selling hoops, fire and all, 
whether he has an interesting story or a dull one. 
So why bother too much about the writing when 
it’s not even necessary? Let's sell! 

Jessiz E. Scorr 
La Mirada, Calif. 


Better Than a Textbook 

For certain purposes in literary work, Author 
& Journalist, May, August, and October ’56, taken 
together, are better than a textbook, actually a 
textbook and manual combined. 

In our surveys we study churches, publishing 
houses and their output, schools, colleges, and 
businesses more rigidly restricted to rules and 
methods of commercial enterprise. 

One of our studied churches has a department of 
modern literature. In our examination of the 
efficiency of this department, we find Author & 
Journalist to be a standard of literary excellence. 
It is a good gauge of writers’ knowledge of, or at 
least conformity to, principles underlying literary 
techniques. 

SuRVEY CENTER 
Allenspark, Colo. 


Journalistic Education 

Through the help of your magazine I’ve received 
enough journalistic education to become a news- 
reporter and win a Remington Rand officewriter 
and several local first prizes in juvenile fiction. 
Also I have done a story a month for a juvenile 
magazine for the past four years. 

So . . . thank you for all the advice and pro- 
fessional help in your excellent magazine. 

PHYLLIS JUHLIN PARK 

Salt Lake City, Utah 


Author's Rewards 
If you yearn to be an author, as hobby, or for 
wage, then you will hope to see your work upon a 
printed page. Although we cannot always win, 
defeats are not in vain, for out of these we learn 
the way our victories to gain. We all possess 
certain talents to use as we deem best, and when 
properly developed, we need not fear a test, yet 
to realize ambitions we must exert due skill, for 
simply with a crystal ball we'll never dreams ful- 
fill. If we use our best endeavor in all we under- 
take, and profit by our errors, we will avoid mis- 
take. Rejection slips should not deter at first but 
few succeed—for the prize is worth the effort, re- 
wards are sweet indeed. 
R. K. Lessry 
Dearborn, Mich. 
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Books for Writers 


In this department are reviews of new books of 
special interest to writers. As a service to its read- 
ers, Author & Journalist, will supply any of these 
books at the published price postpaid. Send order 
with remittance to Author & Journalist, 1313 Na- 
tional Bank of Topeka Building, Topeka, Kansas. 


Poetry HANpBook: A DicTioNARY OF TERMS, by 
Babette Deutsch. Funk & Wagnalls. 184 pages. 
$3.50. 

Here is the only first-class book that has ap- 
peared for years on the technique of versification. 


Miss Deutsch’s reputation as poet and critic guar- 


antees its reliability, and a reading of any of the 
definitions and explanations shows its clarity and 
practical value. 

It is not put together like a textbook but is ar- 
ranged in alphabetical form like a dictionary. 
Miss Deutsch, however, is not content with mere 


definition; for instance, her discussion of meter 


covers 13 pages, of rhyme 11 pages, of the stanza 
four pages. She covers more briefly such uncom- 


of grammar as the top fault of reporters. Not a 
few writers outside newspapers suffer from the 
same deficiency, which makes for fuzzy writing. 

Professor Callihan’s book aims to correct this 
fault. It is a clear sensivle treatise, free from old- 
fashioned textbook verbiage. Any writer who 
feels the need of grammatical review or of a 
reference work on grammar will value Grammar 
for Journalists. 


INTERPRETATIVE REPORTING, by Curtis D. Mac- 
Dougall, Ph.D. The Macmillan Company. 600 
pages. $5.75. 

This book was written primarily for newspaper 
reporters who realize that merely objective re- 
porting of incidents and facts is not enough—the 
writer must explain and clarify, but without slant- 
ing in the direction of his own or his newspaper’s 
prejudices. The author tells how he can do it. 

The magazine article writer likewise interprets 
and the measure of his success is how far he makes 
his material intelligible and vivid to his readers. 


mon terms as mora, catalexis, alba. There are il- Jf he is a first-class article writer, he interprets 
lustrative quotations from poets from Theognis much more effectively than the newspaper re- 


to T. S. Eliot. 
A poet cannot find a more usable reference book. 


GRAMMAR FOR JOURNALISTS, by E. L. Callihan. 
The Ronald Press Company. 416 pages. $4.50. 


porter, partly because he has a better background 
and is a better observer, partly because he is a 
better writer. 

Doctor MacDougall’s book will prove highly 
useful in developing the qualities that make for 


A survey of newspaper editors shows ignorance sound, interesting interpretative writing. 


WHAT’S YOUR GIFT FOR WRITING 
DOING FOR YOU? 


Writing talent, mage | directed and developed— 
with some help. rom e writers themselves—has 


brought NYS students: 

A, An $8,000 writing award .. . 6 
prizes . . . 3 job offers. (Mich.) 

B. A sale to the SATURDAY EVE- 
NING POST (when the student was 
half through the course.) (Calif.) 

C. 3 best sellers, a book club choice 
and a Pulitzer Prize. (Kentucky) 

D. Over 700 sales to leading markets 
including top slicks like COSMO- 
POLITAN. (Calif.) 

E. Over 100 magazine sales. (Wash., 
D.C.) 

F. A first sale, just made, for an NYS 
student . . . (South Africa!) 

These of course are outstanding examples. 
We do not claim that everybody who takes 
our course enjoys such immediate and re- 
markable success. But... we can help your 
writing talent as we helped these talents and 
many others by the NYS complete training 
in fiction, non-fiction and TV. In NYS you 
will work personally with successful authors 
and editors known to you by name and your 
salable scripts will be marketed on a profes- 
sional basis by an internationally known lit- 
erary agent acquainted not only with all 
editors in this country but known personally 
to editors and publishers in London, Paris 
and Rome. 
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FOR N.Y.S. STUDENTS ONLY 
A Great Book On Writing 
That Took 25 Years to Produce 


This book was written by the internationally known 
literary agent who directs the work in NYS. Practically 
every business day for the past 25 years this man has 
talked to editors and publishers, counselled professionals, 
and helped beginners. In 25 years he has answered over 
100,000 questions put to him by writers, 

You couldn’t buy that experience. How many people 
do you know who have experience even remotely approach- 
ing his? And yet, as an NYS student, and only as an NYS 
student, can you obtain the distillation of this 25 years 
of vastly varied experience in a brilliant new book running 
to over 150,000 words, and covering anything you'll ever 
need to know for your own writing career. 25 years as an 
active agent, publisher, editor, writer and teacher! And 
all this experience, in one generous oversized book—yours 
Free as an NYS student, 


_SEND THIS COUPON TODAY 


Dept. 242 | 
THE NEW YORK SCHOOL OF WRITING 
2 East 45th Street, New York 17, N. Y. | 


Send me, at no obligation, —_ FREE 


booklet WRITING FOR WELL- | 
PAYING CAREER. 
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Contests and Awards 


The Committee for Economic Development 
offers 50 prizes of $500 each for the best papers of 
.2,000 words or less on “the most important 
economic problem to be faced by the United 
States in the next 20 years.” 

Closing date, October 31. Rules are obtainable 
from “Problems of United States Economic Devel- 
opment,” Committee for Economic Development, 
444 Madison Ave., New York 22. 

— Av] — 

The Loeb Awards will be made for the first 
time next April. There are two, each $1,000 and 
a bronze plaque. One award will be for the most 
outstanding newspaper reporting in business and 
finance, the other for the best magazine article in 
the same field. All material must have been pub- 
lished in 1957. 

Details are available from Dean Laurence J. 
Ackerman, University of Connecticut, Storrs, 
Conn. 

— Av] — 

The Commonwealth Club of California has an- 
nounced its twenty-seventh contest for the best 
books by residents of California published in 
1957. The awards are gold and silver medals. 
Clasifications are fiction, non-fiction, poetry, 
juvenile, Californiana. : 

Closing date, January 31, 1958. 

Obtain entry blank from Stuart Richardson 
Ward, Commonwealth Club of California, Hotel 
St. Francis, San Francisco 19, Calif. 


The Ryerson Press, 299 Queen St. West, Toron- 
to 2-B, Canada, will make the annual Ryerson 
Fiction Award for the seventeenth year. Manu- 
scripts must be 50,000-150,000 words and by Cana- 
dian authors. Any subject is acceptable except 
spy, detection, and crime. ; 

The prize is $1,000 outright plus usual royalties 
on sales. Closing date, January 1, 1958. 

— Av] — 

For the best sonnet in either Petrarchan or 
Shakespearean form Wings, A Quarterly of Verse 
offers a prize of $25. Second and third prizes are 
$10 and $5. 

Everyone is eligible to compete, but no one may 
submit more than two poems. Submissions must 
be typed and must be made anonymously, with 
a sealed envelope containing the name of the 
author and titles of his poems. Do not send re- 
turn postage, as no manuscripts can be sent back. 

Closing date, December 15 (postmark). Address 
Contest Editor, Wings, P. O. Box 332, Mill Valley, 
Calif. 

— — 

The Eugene F. Saxton Memorial ‘Trust stresses 
the fact that its fellowships are not intended to 
enable persons to take instruction in college or 
elsewhere. A fellowship of up to $2,500 a year 
is available to help a talented writer finish a book 
project already started. The money is for living 
expenses. 

For details and application blank address the 


LET US UNDERSTAND EACH OTHER .... 


SERVICES listed are separate and distinct from each other. When you submit a manuscript, kindly indi- 
cate the service desired. If you merely want an agent, say so; and whether you are a professional or un- 
published writer. Inclose the appropriate appraisal fee, for ALL mss. must be appraised, in order to advise 
the service needed, if any, or to judge salability. 


MY APPRAISAL is an evaluation of the salability or non-salability of the ms., and states whether I will 
or will not act as your agent; and tells in general what ails the ms. if it is not ready for marketing—but it 
will not be a detailed criticism. 


APPRAISAL FEES: $5.00 per ms. to 10,000 words 
$10.00 per ms. from 10,000 to 25,000 words 
$15.00 on book ms. of any length 
$10.00 per play 


COACHING: By detailed, line-by-line instruction. 
REVISION: Professional, making dull stories come alive. 
GHOSTWRITING: That tells your story in the dramatic way you wish it told. 


MARKETING: For Professionals, on a straight 10 per cent commission. For non-professionals, 10 per 
cent commission, plus a small handling fee, until two sales are made. 


CONSULTATIONS by appointment only — Phone REpublic 1-6780. 
MODERN WRITERS, my world famous book, $1.50, or FREE, if you submit a book or play. 
de TALENT QUIZ: 50c, or FREE, if you submit a short ms. 


Nothing would make me happier than to be the one to help you win success, prestige, 
and fortune. Mail or express your ms. NOW, to: 


MARY KAY TENNISON 


Authors Agent & Counsellor 
1658 South Normandie Los Angeles 6, Calif. 
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Eugene F. Saxton Memorial Trust, 49 E. 33rd St., 
New York 17. 
Av] — 

The National Association of Gagwriters will 
select ten sketches for theater or television 
presentation before agents, directors, and_pro- 
ducers at the annual Sketch Parade in New York 
City in April, 1958. Sketches submitted for the 
competition should be not less than two minutes, 
not more than ten minutes. The purpose is to 
encourage young comedy writers. 

Closing date, January 1, 1958. Address Gag- 
writers, Box 835, Grand Central Station, New 
York 17. A stamped envelope must be enclosed 
with each script. 

— — 

In writing to the sponsors of any contest, an 
inquirer should always enclose a_ self-addressed, 
stamped envelope, preferably No. 10 in size. 


Where Are These Authors? 

Scott Meredith Literary Agency, 580 Fifth Ave., 
New York 36, is holding checks for a number of 
writers who have moved without leaving forward- 
ing addresses. If any reader knows the present 
address of any of these, please notify the agency 
(the last known address is given in each case) : 

Thomas Powell, 227 E. 70th St., New York 21, 


Roy T. Cottier, 82 Lankin Blvd., Toronto 6, 
Ont., Canada. 

Stephen A. Scherstuhl, 1082 Union St., San 
Francisco 11, Calif. 

Alan R. Riefe, 248 W. 73rd St., New York 23, 
NY: 

Gordon B. Strunk, 86 W. Broad St., East Stroud- 
burg, Pa. 

Commander John 
Depot, Yorktown, Va. 

J. Eugene Chrisman, General Delivery, Los An- 
geles, Calif. 


DeWitt, Naval Mine 


Wisconsin Writers’ Conference 


The ninth annual conference of the Wisconsin 
Regional Writers Association will be held at the 
American Baptist Assembly, Green Lake, Wis., 
September 27, 28, and 29. 

Registration fee is $2, assembly fee 50c. Room 
and meals are available at $12. Reservations 
should be sent to Grant Anderson, Green Lake, 
Wis. Checks should be made payable to American 
Baptist Assembly. 


IDEAS 


By Gait Brook BurKET 


All day she watched blue butterflies, 
Like poetry in flight, 

And hoped that one would flutter in 
To make her drab room bright. 


Her longing for blue butterflies 
Will always be denied, 

Until she has bestirred herself 
And fiung the window wide. 
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AUTHORS 


@ If you have a typewritten book MS—on any 
subject — (30,000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 

@ We are established general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five years. 
We offer you friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
ty, and reviews; cataloguing; distribution; 
circulars to the author’s personal mailing 
list. 


Send Your Book NOW 


We will see that it receives every possible 

chance to be published without delay. Many 

titles are published on a subsidy plan, with 

higher royalties. If unavailable your MS 

will be returned promptly and carefully. 
Write first if you prefer. 


DorrANCE & COMPANY 
PUBLISHERS SINCE 1920 


Dept. A 
131 North 
20th Street 


PHILADELPHIA 
PENNA. 


=<} &dtitors Fssociated 


WHAT'S THE TREND TODAY? Our experience 
suggests that while fiction is still popular, 
many writers are turning to the article. 


THE PROBLEM ISN’T LACK OF IDEAS. It’s 
how to put across what you have to say 
with style and taste. This is where editors are 
invaluable. 


YOU CAN GIVE YOURSELF THE ADVANTAGE 
of professional help, whether you're writing 

an article or story. For just $1 per thousand 
words ($15 for a book-length manuscript), 
we provide an honest, constructive evaluation 
and editing. 


OUR EXPERIENCE IN MANY FIELDS of fiction 
and nonfiction is at your service. How 

about putting that article or story in the 

mail for us today? 


EDITORS ASSOCIATED 


Room 17, 519 West Belden 
Chicago 14, Illinois 
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Whatever else may grow scarce in the months to come, there'll never be a shortage of unofficial advisers 
in this world of ours. Whether you live in a small town or big city, you'll run constantly into people who are 
ready to advise you on everything from how to improve the appearance of your apartment to how to improve 
your marriage. 


And that goes double if you happen to be trying to make your way in the writing business. There'll be 
family, friends, and casual acquaintances to tell you that you should send your scripts to The Saturday Evening 
Post because the stories published in that magazine are never half as good; or, conversely, that you should give 
up your crazy writing notions and try something “sensible.” And there'll be the semi-experts—the local report- 
ers, schoolteachers, librarians, and people who read a lot—to tell you what is wrong and what is right with your 
stories—what parts should be left alone or deleted or cut down or padded. 


You'll be taking a big step in the right direction when you realize that well-meant but uninformed advice 
tends to hinder and confuse rather than help you—that your family, friends, and acquaintances are simply 
neither expert nor impersonal enough to give you advice of any real value—and that writing advice from lit- 
erary semi-experts is no more valuable than advice from your druggist on how to cure pneumonia or treat gall- 
bladder. And you'll be taking a bigger step in the right direction when you go for technique, career, and sales 
assistance to a firm whose business it is to help you—to a long-established, hard-hitting literary agency such as 
this one, whose assistance in getting your scripts right and getting them sold is based on the solid experience of 
day-after-day contact with editors and publishers, and the sale of over 6,000 manuscripts for clients each year. 


We'll be happy to see your material. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll teil you why, and give you spe- 
cific advice on how to avoid those errors in future material. We report withinetwo weeks. 


TERMS: PROFESSIONALS. If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour scripts; 
information on stage, syndicate, and other types of material on request. We drop all fees after we make sev- 
eral sales for new clients. A stamped, self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


“One of the best . . . If you write fiction or articles, you will find this book the key to the 
many problems which confound the author . . . By the time the reader has finished four dynamic 
chapters, there will be no putting the book down, not even for nourishment . . .” 

—Los Angeles Daily Law Journal 


Order your copy from your local bookseller, or directly from the publishers, Harper and Brothers, 
49 East 33rd St., New York 16. $3.00 


AUTHOR & JOURNALIST 
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By Rosert FONTAINE 


HE editor of Author & Journalist has asked 
me to write a little piece about what he calls, 
more or less, the quality story, the story a 
man writes merely because he has to write it and 
not because the slick magazines or the playboyish 
magazines want it. 

His interest was in a story by me called “My 
Mother’s Hands” which was published some time 
ago in the Atlantic Monthly and later in the 
Reader's Digest. 

The story is simple. If I may bore you a moment 
with the details, it concerns merely the fact that 
my father and mother had grown to be in their 
late seventies, had been married 50 years and had, 
one fine day, suddenly decided to argue like young 
lovers, my father slamming the door and leaving 
the house while my aged mother waited with all 
the impatience of a young bride. 


Robert Fontaine, who has appeared often in 
Author & Journalist, is the distinguished author of 
The Happy Time, My Uncle Louis, and Hello to 
Springtime. The first of these novels was drama- 
tized and had a long run on Broadway. He has 
contributed hundreds of stories to American maga- 
zines, and most of them have been translated and 
published in foreign countries. He is probably the 
most regular writer for the Postscript page of the 
Saturday Evening Post. 

The story to which he refers in his article—“My 
Mother's Hands”’—appeared in the Atlantic and 
then was reprinted in the Reader’s Digest—the only 
short story ever reprinted there. It also has been 
reprinted in Amerika, the U. S. magazine distrib- 
uted in the Soviet Union. 

Mr. Fontaine, of French and Scottish ancestry, 
grew up in Canada but now lives in Massachusetts. 


THE STORY YOU HAVE TO WRITE 
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There is nothing much to this story. My father 
(according to the tale) went to see a movie while 
my mother waited. I roamed around the city 
looking for him, wondering, indeed, if he had not 
actually left town. 

I waited with my mother, thinking and talking 
of the old days, until well after 11:30. At last my 
father appeared. He was tired and he said simply 
that he had gone to his first movie in a decade and 
all he had discovered was that movies had become 
louder, wider, and more garish. 

There is still no illumination to this story. 
That is the word I'd like you to watch . . . illu- 
mination, 

I had prefaced the story by wondering what 
elderly people saw in each other that made them 
continue to love each other as if they still were 
young. I had half the answer in my father’s abil- 
ity to still argue about some trivial thing and to 
stamp out leaving my mother to wonder. 

It was as if I had my hand on the switch. Then, 
the illumination came. I asked my father why, if 
he had been to a movie, he had come home so 
late. He answered that he had gone on to a drug 
store to get a bottle of hand lotion he had seen 
advertised on television. He handed it to my 
mother as a sort of lover’s make-up gift, telling 
her it would keep her hands—which were gnarled 
and wrinkled—always gentle and soft. 

He had not realized, in all the years, that her 
hands were no longer young and soft 

This was what I choose to call the illumination. 

It is quite a different thing from the slice-of- 
life story, or the story of violent passion, or the 
mannish story of masculine assertion. 

Well, how do you write a story like this? You 
write it out of your heart’s singing, of course, and 
out of a gnawing need to write it, but what is the 
technique? Is there a trick? Not quite. There is a 
method, let us say. The method is simple. It is to 
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avoid every cliché of the slick story. It is to begin 
all over again. It is to set down only those details 
which are essential to the illumination. 

My father and mother, I asserted, lived in a 
cheap apartment. That was enough. The reader 
has a right to supply the details of a cheap apart- 
ment: the musty smells, the walls that have not 
been painted in years, the tender (perhaps) cracks 
in the ceiling plaster. It is my business and your 
business, if you want to agonize with that sort of 
story, to offer only those little suggestions of life 
that make the reader exclaim, “Oh, yes! I know 
the rest. I’ve lived in it myself. Do get on.” 

You get on. You offer no blue mixing-bowls, no 
familiar summer cottages with motor boats, no 
maid who comes in every day. You do not rely 
upon all the tricks that slick writers have been 
using for decades, the tricks that make the reader 
think he is someone superior and more elegant if 
only he uses the right shaving lotion or dances the 
tango elegantly with the wife of his boss. 

You stick to life. Only, of course, you shave 
down life, you make it sharp and delicate so that 
every word counts, every description is a descrip- 
tion of something new, not a description of the 
house you will never live in and the life you will 
never lead. 

You make your people real by showing the real 
things about them, and only those. You take them 


By Townsenp Gopsky 


ORDS often aren't cnough modern 

journalism. Pictures may be needed to 

complete the communication. But how does 
a writer get pictures? 

You have five choices: BUY, BORROW, BEG, 
or STEAL—or MAKE them. 

There are advantages and disadvantages of each 
method. Some even have legal dangers. 

Suppose you choose to BUY pictures to help 
sell what you’ve written. There are at least six 
possible sources: the amateur photographer, the 
commercial studio, the newspaper or freelance 
photographer, special agencies, and archives. 


Townsend Godsey is a working freelance photo- 
journalist whose special field is the Midwest scene. 
He acquired his first camera in 1926 to illustrate 
his articles and has been using camera and type- 
writer to make a living ever since. His work has 
been in scores of national magazines, newspapers, 
and external house organs. 

Mr. Godsey has taught photojournalism at 
Stephens College, Drury College, the University of 
Oklahoma, and the Fred Archer School of Photog- 
raphy, Los Angeles, and has conducted or partici- 
pated in several photojournalism short courses. 
His two published books are Free Lance Photog- 
raphy and A Guide to Photographic Control. His 
home is in the Missouri Ozarks. 
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When the Writer Needs Pictures 


out of dreams and set them on the hard, bitter- 
sweet drawing-board of life and then you permit 
them to live. 

Forget the tricks you have learned. For that 
matter, forget the tricks you are trying to learn. 
Be simple. Be loving. Write clearly of someone or 
something you love. Write it like a mature love 
letter. Write it casually. That sounds odd, I sup- 
pose, but the sweetest lives are lived casually. They 
let the clamor go by and they hold fast to the 
dearness of their love. 

You are in for a very tough time writing this 
sort of story. You will find few markets for it. 
But I wish I could convey to you the exultation of 
writing this sort of story, of having it joyfully ac- 
cepted, and of being on the receiving end of 
hundreds of letters telling me how sharply I have 
illuminated life. 

It means agony. It means joy. It means both. 

As Oliver Wendell Holmes put it in a letter to 
Oswald Ryan as long ago as June 5, 1911, when 
all of us were young, “Life [I would substitute 
“writing”’] is a romantic business. It is painting a 
picture, not doing a sum—but you have to make 
[italics mine—R.F.] the romance. And it will come 
to the question how much fire have you in your 
belly?” 

I hope you have a lot. Nothing else will help 
you, 


Perhaps an amateur photographer has pictures 
which you think are marketable—with your text. 
You may get them for the price of a few rolls of 
film. The disadvantage of this “bargain” source 
is that the amateur’s pictures most often do not 
have either journalistic or reproduction quality. 

In contrast, a commercial studio can probably 
furnish pictures of good reproduction quality. A 
problem here is that these may be too commercially 
“slick.” They usually lack journalistic quality. 
Also you may be delayed because the studio has to 
schedule time to do your job. 

Most studios charge $3-$10 for the first print. 
Duplicate prints cost 50c-$1 each for the standard 
8x 10 inch glossy. (Studios usually prefer to keep 
the negative though you may legally claim it.) 
However, a commercial photographer familiar 
with illustrative work may be a good source of 
pictures for the writer who can afford such ser- 
vices. 

The experienced newspaper photographer will 
have at least a limited understanding of both 
reproduction and journalistic requirements. He 
also may know about magazine requirements. His 
fees are reasonable—usually $3-$5 for each shot 
(first print included). The disadvantage of de- 
pending on this source is that his paper may ob- 
ject to his doing outside work or he may be so 
busy (or say he is) that he can’t get around to 
your job. And it should be pointed out that some 
newspaper photographers, particularly those on 
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small papers, have a commercial rather than the 
necessary journalistic approach to pictures. 

The freelance photographer specializes in the 
business of making pictures for a wide range of 
publications and should know your requirements. 
He too may be interested in collaborating. Yet, if 
he’s good in the field he may be too busy with his 
own ideas to work with you. (He also knows 
what size check you're likely to receive from an 
editor.) He may be interested in shooting your 
pictures at an advance base rate of about $3 each 
and you act as his agent. As his pictures will help 
sell your article he will take 60% (less the base 
advance) of the amount received for pictures only 
and you'll receive 40% plus the base advance. 

Special agencies such as press associations, syn- 
dictates, and picture agents furnish a wide selection 
of stock pictures at a reproduction cost of $4-$20 
each. Most of them will not send pictures to free- 
lance writers but will supply editors direct. If you 
are a book author in need of pictures from these 
sources, ask your publisher to request approval 
sets from which you can make your selections. 

Archives such as museums and libraries are good 
sources of pictures for writers who can’t afford to 
pay much. The usual charge for enlargements is 
50c-$1 each. Some archives limit use of their pic- 
tures. 

You can BORROW from a friend who has in- 
teresting pictures but doesn’t know where to sell 
them, or from publicity seekers. Collaboration 
also is a type of borrowing. 

The friend’s pictures again are likely to lack 
journalistic or reproduction quality. They can be 
good research and documentary material to send 
with queries. 

The publicity seeker may furnish handout pic- 
tures. He sometimes even bears the expense of 
having pictures made for you. If he does, be sure 
that the photographer uses a journalistic approach 
to the job. Also make sure that your publicity 
seeker doesn’t give copies of the same pictures to 
some other writer or editor. 

Collaboration seems like a good idea for both 
writer and photographer—until the first sale is 
made. It does cut down costs and time, perhaps, 
and provides a convenient way of working. You 
and your collaborator might even develop into a 
team. However, a good col- 
laborator must have a journalistic viewpoint of the 
subject and be able to make prints of reproduc- 
tion quality. 


AND who takes the initiative with an idea—the 

writer or the photographer? Who determines 
what shall be written and what covered by photog- 
raphy? Suppose an editor buys the article and not 
the pictures—or vice versa? How will the check be 
divided? These are things to be agreed upon in 
writing before collaborating—unless yours is a 
husband-wife team. 

BEGGING gets you good research material at 
no cost but it is often of low sales value. Being 
ever available to any and all users, such pictures 
are usually salable only to the low editorial budget 
publications. 

Handout sources include publicity and public 
relations departments, industrial-travel-trade asso- 
ciation libraries, and government agencies. 

Biggest objection to free publicity pictures (of- 
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“That's great! Hold it!” 


ten of fine reproduction quality) is that as they 
are free to everyone they therefore lack exclusive- 
ness. Or the product, service, brand name, or trade 
mark may be too obvious. 

Public relations departments are a source of 
free, good quality stock pictures. (In some in- 
stances such a department will make special pic- 
tures for you). Public relations pictures can be 
especially valuable as research material for queries 
to editors. Disadvantages are that while they 
usually have good pictorial or commercial quality, 
too often they lack journalistic quality. And 
sometimes a public relations employee (aspiring to 
sales himself) grabs your idea ball and runs with it. 

Industrial, travel, trade, and similar associations 
may furnish file pictures free for use with credit 
lines. (They may even agree to have pictures made 
for you.) These are good sources for research and 
special hard-to-get subjects. Biggest objections are 
the frequent lack of exclusiveness, pictures loaded 
with propaganda, old subjects, and poor journalis- 
tic quality. 

Of course, you can always STEAL pictures, 
either deliberately or out of ignorance. Sources 
(photographers take precautionary measures) are 
outright theft, filching from a newspaper file, ap- 
propriating from an editor’s desk or from a care- 
less photographer. Anyway you look at it, picture 
snatching is both unethical and legally dangerous. 

As your ultimate use for pictures is to make 
sales you must consider every photograph a prop- 
erty just as you do your words. It is just as wrong 
to steal a photograph to help sell a written article 
as to steal an article to increase picture sales. 
Moreover, misappropriation or misuse of a photo- 
graph can be the basis of a legal hassle, whether 
or not the picture bears a copyright mark. 

Legally a negative is the property of the photog- 
rapher until he relinquishes (in writing) his 
rights to another person. Prints likewise belong to 
the photographer unless he has made legal trans- 
fer of the publication rights to someone else. 

Editors hold you—the author—responsible for 
rights to any you submit for publica- 
tion. This is true whether the photographer makes 
the picture on his own initiative or you employ 
him to make the picture for you. 

[Continued on Page 29] 


18 


i} 

| | (<j 

| | —/ 

| 

| 

| 

| 


Fortunes in Short-Short-Short Stories 


By Nira Parks 


OULD you feel your time well spent if you 

received $150 per word for your efforts? 

How about $3,500 per word? Do these 

figures sound fantastic? I have achieved both ob- 
jectives so know it can be done. 

Yes, I’m talking about contests. It amazes me 
that more seasoned writers do not follow this 
hobby and cash in on some of the huge returns. 

Writing a contest entry follows the same pat- 
tern as story writing except that one must be more 
concise. Each entry must tell a little story and 
must end with a climax. It must have an interest- 
ing start, to catch the judge’s eye, must have meat 
in the center, and must end with that well known 
climax. The big difference is the star of the 
story. Contests star products, not people. 

The first thing to learn thoroughly is: Follow 
the rules. These are plainly stated on the blanks 
which are put out for just this purpose. If a blank 
reads, “Please Print,” that is exactly what it means. 
The entry must be typed or hand-printed. If it 
says “Sign Here,” it must be hand-signed. If it 
asks for your dealer, a dealer’s name must be in- 
cluded. Each rule is made clear and must be fol- 
lowed to the letter. Otherwise your entry is thrown 
out without even being read. 

The second most important point is slant. Yes, 
contest entries must be slanted. It is the judging 
agency that we have to please in this regard. 
Nearly all bianks state what agency is judging the 
contest. This makes it fairly easy after one has the 
different agencies pegged. 

I will try to explain the most important agencies 
so that you will realize what it is all about if you 
are delving into your first contest. 

The Procter and Gamble Company, which has 
contests running nearly all the time, has its own 
judges. They have been accepting the same kind 
of material for years, so it is fairly safe to say they 
aren't going to change in a hurry. They take the 
very simple, homey type of entry. No polishing or 
trying to show off your literary talent here. 

Use the product on which you are going to 
write, then pretend your neighbor has asked how 
you like it. Put your answer down almost exactly 
as you would tell a neighbor. You don’t have to 


If there were a Miss (or Mrs.) Contest of U.S.A., 
Nita Parks undoubtedly would hold the title. Born 
in a one-room log cabin in Minnesota and married 
at 17, Mrs. Parks started entering contests after 25 
years as a waitress, a wife, and a mother. She 
studied the field assiduously and after a few months 
started winning. In five years she was awarded 
hundreds of prizes ranging from a few dollars up 
into the thousands and culminating in $25,000 
from the Colgate-Palmolive Company. 

A feature article about Mrs. Parks appeared in 
the Saturday Evening Post, and she has written a 
book about contesting, How to Win a Fortune. 
For years a resident of the Middle West, she now 
lives in California, 
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strive for sales points or literary perfection. Just 
one or two things which you like about the prod- 
uct and the results you have gained from using it. 

Read their advertising. It is always safe to give 
them back their own advertising worded a little 
differently. As an example of this, I will give you 
a 25-word statement of my own which won $25 
from this firm a few years ago: 

I Keep Spic And Span In My Kitchen Because . . . 
after cleaning my linoleum once with Spic and Span I 
know it’s really clean; no going back wiping off streaks 
from the first cleaning. 

Simple, isn’t it? They were advertising its streak- 
less cleaning at the time. This paid only $25 but 
that still adds up to $1 per word. 

Three years later I won a new car and $250 
worth of groceries from the same company for 
another 25-word statement. That one paid off to 
the tune of $150 per word. I cannot reveal this 
entry because, like many large winners, it is re- 
stricted by the company. 

Next I will discuss the Donnelley agencies. 
There are three of these: Mount Vernon Don- 
nelley, Chicago Donnelley, and Los Angeles Don- 
nelley. I believe these three agencies, or branches 
of the one agency, judge about 90% of all na- 
tional contests. The slant is different for each, yet 
similar in some ways. One must put many sales 
points into an entry for the Donnelleys. The sales 
— are merely the good things you can truth- 
fully say about a product, the things that will sell 
it 


To start writing your entry, or any entry, start 
making a list of sales points. You may get these 
ideas from the box or container, newspapers, 
magazines, TV or radio advertising, and ae 
using the product. Start using it and jot down 
ideas as you see what it will do. Give it a good 
trial and lots of thought. Write words and 
phrases which describe what the product will do 
and the results of what it does. Don’t strive for 
literary merit at this point, just facts. 

If the lead line reads, “Finish this sentence in 
words,” that means you have to put the 
entire entry into one sentence. You may use any 
type of punctuation but must finish with one sen- 
tence. If it states, “Finish this statement,” you may 
use as many sentences as you desire as long as you 
stay within the word limit. Contractions are 
counted as two words. Don’t go over the limit or, 
again, your entry will be thrown out without being 
read. 

Now we have our list of sales points and know 
how we must finish the entry so we will consider 
the three judging agencies. 

Mount Vernon Donnelley likes lots of sales 
points, a smooth entry, and no obvious gimmicks. 
One may slip in a little alliteration, if it sounds 
natural, words with double meanings if both 
meanings fit the product, and a slightly unusual 

hrase, if it is the type which anyone with average 
intelligence can understand. As an example for 
this judging agency I will give you a statement of 
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mine which won over $40 worth of stainless steel 
cookware: 

I Like Birds-Eye Frozen Foods Because . . . quick 
and easy to buy, store, prepare, cook, and serve; their 
fresh, true flavor pleases my finicky family, makes 
them perfect for unexpected company dinners. 
Simple, isn’t it? Most winning entries for this 
judging agency are simple. The sort of writing 
which should come easily to anyone familiar with 
a typewriter. 

Chicago Donnelley is more sophisticated, more 
fun to write for, but one which hasn’t smiled upon 
me too often. With this agency one may use 
coined words, capitalize important words, put some 
words in red, or do anything within reason to 
call attention to one’s words of wisdom. ° Sales 
points are a must but they may be clothed in 
prettier garments. Puns please this agency and 
they may even be slightly humorous if they are not 
derogatory to the product. I will give you an entry 
which clicked with C. D. for a small prize. It 
reads: 

I Feed My Dog Ken-L-Ration because . . . skillfully 

blended, rigidly inspected, champion recommended, it 
makes my poodle eat hearty, act peppy, look shiny, 
and smell so healthy . . . we’re both happy! 
Had this been on the cleverer side it would prob- 
ably have won a larger prize. A $10 winner from 
the same agency was completing a two-line jingle 
and went like this: 

I’m glad I use Dial, not just smeared where I see, 

All-over protected, I'm no “whiff” casualty! 
Actually the largers winners from this agency seem 
to be even more clever. If you are a gimmick 
writer you should try this one. 

Los Angeles Donnelley likes things very much 
like what Chicago Donnelley does but, sometimes, 
even cleverer. They seem to love coined words, 
a clever idea, puns, lots of sales points, and will 
even take statments in rhymed form. 

They like entries which fairly zip along so the 
reader will sit up and take notice. A minor win 
from this agency was given to me for this state- 
ment: 

I Like My New Dura-Broom Because . . . for bright- 

ening my “VAST WOES OF SUMMER,” or winter, 
lilting o’er linoleum, lifting lint from carpets, “clip- 
ping” into corners, dancing dirt from crevices, it’s 
REDimaid! 
Another entry which won a sewing machine from 
this agency is really gimmicked in idea only. It 
deals with a serious subject but I think you will 
see where my ideas was quite novel. It reads: 


Why | Am Contributing to the March of Dimes 

My small “premium” buys the world’s largest POLIO 
INSURANCE; relentless research, miracle medicines, 
ceaseless care; not doled as my dimes, freely given when 
I need. 

In contest writing one must learn to discard as 
many useless words as possible. Articles and con- 
junctions are dispensed with whenever possible. 
A punctuation mark will often take the place of a 


conjunction. It may not read quite as smoothly as 
you might like, but don’t worry about it if it gives 
you room to tuck in another sales point. Instead 
of saying, “I have a large family,” say, “My large 
family.” It means the same thing and saves two 
words. Practice shortening your phrases as you 
practice your contest writing. 

It is best to first write an entry in as many words 
as it takes to tell your story. Then go back and 
see where you can turn a phrase, leave out a word, 
make one word do the work of two, until you get 
your idea cut down to size. After the statement is 
written and polished, you may find it reads better 
by turning it completely around. Try reading the 
last phrase first and putting your beginning on the 
end. They often seem to work out better that way. 

We who contest a great deal find that color in 
our entries often helps. Entries which paint word 
pictures are usually the largest winners. It seems 
effective to call a little girl “a red-haired moppet.” 
“Pastel pink undies” prove the gentleness of a 
certain soap product much more effectively than 
“delicate colors” seems to. Descriptive adjectives 
help any type entry. Make those judges see what 
a product will do. Make it so clear they would 
like to go out and buy some! 

Action verbs make an entry live! These are par- 
ticularly good in last lines. If possible, start a 
last line with an action verb. I’m speaking now 
of jingles or limericks where the first lines are 
given and one must finish it with a last line. Sel- 
dom start this line with an unimportant word. It 
takes an action verb or a descriptive adjective to 
really put these across. This line should definitely 
be a bang-up climax or punch line. 

Study the given lines to see what the sponsor has 
said about his product. Find other sales points 
which haven’t been mentioned. Tie this in with 
a good result from using the product, tuck in an 
appropriate action verb and a descriptive ad- 
jective, if possible. Follow the rhythm and rhyme 
and you practically have it made. 

The only time one should start this last line 
with an unimportant word, such as a conjunction, 
is when the preceding line is incomplete and it 
takes your line to complete the sentence. When 
this is the case, you must bow to the construction 
and make the line fit. Your completed entry 
should read as though the last line was written by 
the same person who wrote the first part. It should 
never seem like an afterthought just tacked on. 

Most of the prizes today are being won by 
ordinary housewives like myself. I’ve always won- 
dered why experienced writers don’t contest more 
than they do. They should have an edge on us 
“rank” amateurs from the start. Inexperienced in 
writing as I am, I managed to win over $40,000 in 
cash and merchandise in five years. My big win, 
which I mentioned at the start, was $25,000 for 
seven words, the last line to a limerick. It makes 
me wonder just how well a seasoned writer might 
do. So my advice is: “If your rejection slips are 
showing, try contesting!” 
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From Editors’ Desks to You 


Flying Models, 215 Fourth Ave., New York 8, 
uses both articles and fiction dealing with the 
use, construction, and maintenance of model air- 
craft. Maximum length, 1,500 words. Payment is 
up to $125 for articles and stories while photo- 
graphs bring $5 each, on acceptance. 

Bob Buragas, the editor, prefers submission of 
theme or rough draft for advance consideration. 
He promises replies in 1-2 weeks. 

— Ae. 

Mechanix Illustrated, 67 W. 44th St, New 
York 36, has raised its maximum pay for articles 
from $250 to $400. 

— Av] — 

Coley Taylor, Inc., North Bennington, Vt., is a 
book publishing house with a small list of fiction 
and non-fiction selected because it is considered 
distinguished. The character of the list is indi- 
cated by recent publications: The Five Devils of 
Kilmainham, an Irish historical novel; Torero, a 
photographic portrayal of bullfighting; The Dark 
Virgin, a documentary anthology dealing with Our 
Lady of Guadalupe. 

Coley Taylor is president and editor of the 
firm. 

— Av] — 

Western Sportsman has moved its offices from 
Austin, Tex., to Pasadena, Calif., where its ad- 
dress is P. O. Box 4007, Catalina Station. John W. 
Heck is the new editor. It will carry articles on 
Western hunting, fishing, camping, and _ boating, 
emphasizing how-to and informative material. 
Payment is at varying rates on publication. 


Audubon Magazine, 1130 Fifth Ave., New York 
28, is in especial need of articles about insects and 
wild mammals. John K. Terres is editor. 

— Adv] — 

Lakeland Boating is the new name of the maga- 
zine formerly called Lakeland Yachting. It con- 
tinues to be published at 906 N. Eighth St., 
Sheboygan, Wis., under the editorship of Victor 
H. Schoen. 

— Ae] — 

Car Craft Magazine, 5959 Hollywood Blvd., 
Hollywood 28, Calif., now emphasizes photo cover- 
age of custom and hot rod cars, specializing in 
restyled automobiles. Query Dick Day, the editor, 
before submitting material. 

— Av] — 

Jerome Ellison, well-known writer and editor, 
is starting a unique reprint magazine, Best Articles 
and Stories, which will reproduce without con- 
densation material from quality publications such 
as the Arizona Quarterly, the Yale Review, Nature, 
and Commentary. The editors of contributing 
magazines will nominate selections. Mr. Ellison 
is now on the journalism faculty of Indiana Uni- 
versity, and the magazine will be published at 
1757 Devon Lane, Bloomington, Ind. 

Obviously it will offer no market for freelance 
contributions but should be of interest to writers 
as a continuing anthology of significant material. 

Magazine World, 110 Manzanita St., Redwood 
City, Calif., is a new publication for magazine 
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subscription agents. It is in the market for true 

personal experiences—interesting or unusual—of 

subscription agents; MSS. should be about 1,000 

words. Payment is $100 for an acceptable piece. 
— Av] — 

Audiocraft, P. O. Box 600, Great Barrington, 
Mass., wants illustrated audio articles covering 
design, construction, maintenance, and other fac- 
tors, up to 4,000 words. It uses also some audio 
cartoons. Payment is 2c-5c a word, $25 each for 
cartoons, on publication. 

Query Roy F. Allison, editor, about prospective 
articles. 

Writer's Notes & Quotes is the new name of the 
mimeographed magazine formerly known as 
Amateur Notes & Quotes. Publication is now 
bimonthly instead of quarterly. The magazine 
uses how-to articles on writing, adult fiction to 
1,500 words, and poetry not over 20 lines. A cer- 
tificate of merit and a small cash honorarium are 
offered for the best material in each category in 
each issue. 

Editors are E. H. and E. P. Johnson, Calhoun 
City, Miss. 

— Av] — 

Mandrake Review, 44 Cholmley Gardens, Lon- 
don, N. W. 6, England, uses outstanding literary 
fiction including translations of classic and mod- 
ern European and Asian’ stories; also detailed 
critical articles up to 8,000 words on English and 
foreign literatures. It publishes poetry of all 
types including translations—but no light verse. 

Arthur Boyars, the editor, points out that 
Mandrake is “extremely skeptical of established 
judgments.” Its aim is to scrutinize and revalue. 
No payment is made for material. 

— Ab] — 

Three Reynard publications—Tiger, Keen, and 
Air and Armament—have announced discontinu- 
ance. Tiger had been published for some time. 
The other two were just starting. 

These casualties are due to present difficulties 
in newsstand distribution. The American News 
Company, through which the Reynard magazines 
were placed on the stands, is dropping the maga- 
zine distribution end of its business. 

It is possible that further discontinuances will 
occur in the case of magazines sold exclusively or 
principally by newsstands rather than subscription. 

— Av] — 

Sunrise: Magazine of Southern Living, 1424 
Fourth St. S., St. Petersburg, Fla., is interested in 
hearing from factual writers living in Florida and 
the six Southeastern states. The magazine confines 
its contents to material that aims to improve liv- 
ing in the region. Emphasis is on travel and home- 
making. 

Articles are by assignment only. Writers in the 
states covered are invited to query as to subjects 
or to file their names and addresses with a view to 
assignments. Payment is $35-$50 per article, $5 
per photograph, on assigned subjects, on publica- 
tion. 

Address the editor, Stuart Murray. 

[Continued on Page 
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Advertisement 


A MAN—A BOOK—A PUBLISHER 


By ROBERT RAYNOLDS* 


A Man’s Word 


I have been writing novels for more than a 
quarter of a century. I speak from the depth of 
my faith in my life and my work. 

I believe the essence of literature is that a man 
shall speak to a man. It is the purpose of my life 
to shape a word of humane and religious imagina- 
tion which shall give comfort and courage and 
perhaps vision to another man. 

I honor the man to whom I would speak; his 
life, too, is sacred; he, too, lives in both tragedy 
and wonder; and the purpose of the word is to 
establish the reality of love between us. 

I would not foist upon him careless art or 
wanton corruption of thought or a word in hatred 
of life. 


I wrote FAR FLIGHT OF LOVE with whole 
trust in God. I am publishing FAR FLIGHT OF 
LOVE with whole trust in man. 


A Man’s Publisher 

Publishers rejected FAR FLIGHT OF LOVE 
for eleven years. Now I am financing its publica- 
tion through Pageant Press, Inc. The full choice 
and responsibility of issuing it to the reader rest 
squarely upon me. I hold myself morally and 
spiritually responsible toward each reader of FAR 
FLIGHT OF LOVE for the inmost meaning of 
the work and for the outward act of publishing it. 

I consider subsidizing the publication of FAR 
FLIGHT OF LOVE with Pageant Press to be an 
honorable and responsible act of business, under- 
taken at my own risk of 


I accept full moral 


my own venture capital. 


and spiritual responsi- 
bility for the word I 
speak to him. 

But the greatness of 
life is not in either one 
of us alone; the good 
reality of life is between 
two persons when they 
meet each other in 
whole trust and give 
and respond the 
word in truth. 

I try, each new time 
I write, once more with 
clarity, justice, wisdom 
and compassion, to 
speak, as nearly as I 
am able to, the truth, 
with my heart open 
toward God and toward 


*This statement was made over Radio Station 
WLAD by an author of national reputation, one 
of whose nine published novels won a Harper 
Prize and another was a Book of the Month 
selection. Mr. Raynolds tells why he selected 
PAGEANT PRESS to publish his latest book, 
FAR FLIGHT OF LOVE, which has aroused tre- 
mendous critical interest even before publica- 
tion. For instance: 
“lam much interested in seeing his book.” 
—J. DONALD ADAMS, NEW YORK TIMES 
“We would like to request copies for Crest and 
Premier reprint consideration.” 
—FAWCETT PUBLICATIONS 
“Should like to read galleys earliest oppor- 
tunity.” (Wire) —PARAMOUNT PICTURES 
“‘We would be interested in seeing ‘Far Flight 
of Love’ when galleys are available.” 
—WARNER BROTHERS 
“We would appreciate it very much if you 
would let us see galleys.” 


I inquired into what 
publishing services Pag- 
eant Press would give 
me for how much 
money. On my own 
judgment I then con- 
tracted for those services 
at that price. Pageant 
Press is publishing the 
book with a full render- 
ing of the services con- 
tracted for. I have add- 
ed promotional efforts 
of my own; Pageant 
Press has added extra 
efforts in behalf of our 
common enterprise. It 
is good business, be- 
tween responsible par- 
ties, and with respect 


man. 
I am not the creator 


—READER’S DIGEST 


toward the public. 


of the word. By my liv- 

ing of a man’s life, with my heart open to com- 
munion with earth, with people and with God, 
the word is given into my hands, as a workman, to 
shape as well as I am able, so that he to whom I 
offer it may respond to and share in its life. 

It is neither vanity nor not vanity to publish 
such a word in a book, but simply a matter of 
human responsibility, of offering an answer by my 
life to another man’s unspoken question: “What 
is our life?” There is, in our present day, a buried 
agony in this question which calls upon a man for 
his utmost manhood in answering it. 


A Man’s Book 

I am trying once more to answer with my novel, 
FAR FLIGHT OF LOVE. It is a simple and de- 
vout love story, set in Santa Fe, where I was born 
(and I loved the town and the people in the years 
I lived there) ; its theme is the strength, the depth 
and the religious radiance of love between man 
and woman. 
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I wrote FAR FLIGHT 
OF LOVE in trust; and I entrust it to the heart of 
the reader. 


An Invitation 
1 am proud to publish FAR FLIGHT OF LOVE and I 
think it will be a success. | invite other authors—pro- 
fessionals and non-professionals alike—to avail them- 
selves of the same opportunity to get published and 
noticed. Send us your manuscript. Write for our 
FREE BIG BOOK fully explaining Pageant Press’ suc- 
cessful formula that has helped 600 authors win 
recognition. There is no obligation whatsoever. 

Seth Richards, Publisher 


PAGEANT PRESS, inc. 


101 Fifth Avenue, Dept. AJ-9 New York 3, N. Y. 
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Sell the Scripts 
You Write! 


CAN WE HELP YOU? 


For more than thirty-five years, our organiza- 
tion has trained writers for success in all types 
of creative writing. We can help you, too, for 
this is our only job. 
When you enroll with The Simplified Training 
Course, you get the personal help of Mr. Raffe- 
lock, one of the nation’s outstanding instructors, 
teacher of such well-known writers as Tom 
Duncan, Josephina Niggli, Phyllis Whitney, Al 
P. Nelson, Jean Lee Latham, and many others. 
Compare with other courses! Note how 
much actual personal help we give you, the 
fact that our instructors are at the school 
(not scores of miles away), the confidence 
you gain in knowing that this is the oldest 
school for home-study writers in America 
and that it is widely known for its in- 
tegrity, dependability, and consistently ef- 
fective professional training. 
Our new course, THE CREATIVE ABILITY DE- 
VELOPER, is the result of successful training of 
hundreds of writers. It is the only truly modern 
course based on the soundest principles of psy- 
chology and up-to-date teaching methods. Why 
settle for anything less when you can get this 
stimulating, interesting, and sales-bringing 
training for as little or for less than most of the 
old-style courses? 


Send today for free booklet. 


FREE Use this coupon: 


SIMPLIFIED TRABUNG COURSE 
1819 Gilpin St., Denver 18, Colo. 


Please send me, without obligation, your free 
booklet, ““Your Way to Success in Authorship,” 
showing me how to learn to write stories, arti- 
cles, poems, TV plays and other salable scripts. 


PUBLISHED or UNPUBLISHED 


SELL YOUR STORY TO HOLLYWOOD 


Top established motion picture, radio, and TV agency 
seeking fresh writing talent and stories to sell in this 


ever-expanding market. 
Send for free information. 


THE SAGER AGENCY 
BH Box 224 


Beverly Hills, California 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


From Editors’ Desks 
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Leon Shimkin and James M. Jacobson have 
bought Pocket Books, Inc., one of the largest and 
oldest paperback firms, from Marshall Field En- 
terprises for approximately $5,000,000. They plan 
to make it eventually an employee-owned and 
employee-run publishing house. 

The new owners expect to publish a greater 
number of informative titles, with attention to 
books that appeal to readers with special interests, 
as in the arts and sciences. 

Pocket Books is mainly a reprint firm though it 
publishes some originals of special appeal. Its of- 
fices are at 630 Fifth Ave., New York 20. 

— 

Trail-R-News, 547 Colorado St., Box 1551, Glen- 
dale, Calif. uses not only material on trailer travel 
but personality pieces on trailerists and articles 
showing how mobile living solved a problem or 
aided in improving living. Length, 1,200-2,500 
words. Payment is $12.50-$25 an article on publica- 
tion. 

Jack Kneass, managing editor, will send a copy 
of the magazine to any writer mentioning Author 
& Journalist. 

Av] — 

The Hoosier Challenger, formerly the Challenge 
Magazine, is using fiction of original slant to 1,500 
words and also considerable poetry. No payment is 
made but prizes are offered. Address Claire Emer- 
son, P. O. Box 24, Deer Park, Cincinnati 36, Ohio. 

This is not to be confused with the men’s maga- 
zine Challenge or the economic magazine Chal- 
lenge. Both of these continue to be published in 
New York. 

After 54 years of publication, the Etude, monthly 
music magazine, has discontinued. With decrease 
in piano playing as a family activity, the circula- 
tion, once a quarter million, had declined to a 
fifth of that figure. 

— Ab] — 

The Miraculous Medal, 475 FE. Chelten Ave., 
Philadelphia 44, Pa., is a quarterly magazine pub- 
lishing fiction and verse. Stories may run up to 
2,500 words. It is in the market for any good story 
that agrees with Catholic teaching. “We don’t buy 
sermons—the story is the thing,” writes the editor, 
the Rev. Joseph A. Skelly, C.M. 

Verse must have a religious theme or a religious 
turn. The magazine favors poetry about the Virgin 
Mary. Maximum is 20 lines but shorter poems are 
preferred. 

Payment is 114c a word up for fiction, 50c a line 
up for verse, on acceptance. 

— — 

Howard G. Allaway is editor of Popular Science 

Monthly, succeeding Volta Torrey. 


Discontinued Magazines 
Episcopal Church News 
Etude 
Forward 
Lincoln-Mercury Times 
New Cartoons, Jokes, and Gags 
Sport Life 
Topics 
Window 
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Writing for Specialized Magazines 
[With the Annual Market List] 


N magazine publishing as in practically every 
other field, the current tendency is toward 
specialization. Even magazines that classify 
themselves as general tend more and more to 
appeal to certain groups of readers or to rather 
specific interests of the mass of readers. For in- 
stance, the New Yorker is directed to sophisticated 
readers or to the sophisticated moods of readers 
in general. Redbook is read by young adults and 
people who consider themselves young adults. 

In addition, there are magazines that are more 
definitely specialized. They offer an excellent 
market for the specialized writer or the versatile 
writer who runs across various subjects not suitable 
for general magazines. 

These magazines are made up largely of articles 
and pictures. Few of them use fiction or verse. A 
good many publish cartoons and fillers. 

Beginners often ask the question: How does a 
specialized magazine differ from a business maga- 
zine, or trade journal? Certainly, they point out, a 
business magazine is decidedly specialized. 

The difference is in the purpose of the magazine. 
The business publication goes to readers who make 
their livelihood from the occupation represented— 
selling meat, repairing automobiles, running hotels, 
building bridges, designing homes. 

The specialized magazine, on the other hand, is 
directed to folks whose interest in the subject is a 
matter of recreation, personal improvement, or 
public service. 


Amusements 


Modern Screen, 261 Fifth Ave., New York. (M-20) 
Personaity articles 1,500-2,000, fillers to 500. David 
Myers, Editor; Jim Hoffman, Managing Editor. Vary- 
ing rates. Acc. 

Motion Picture Magazine, 67 W. 44th St., New 
York 36. (M-15) Sharply angled stories on established 
stars; highest writing standards demanded. Jack J. 
Podel. High rates. Acc. 

Movie Life, 295 Madison Ave., New York 17. 
(M-25) Informal candid pictures of screen person- 
alities, well-captioned. ‘“Angle’’’ stories done in pic- 
tures especially desired. Good rates. Acc. 

Movie Mirror, 441 Lexington Ave., New York 17. 
(Bi-M-25) Warm emotional stories about the top 
movie stars. Interviews on specific phases of a movie 
star’s life also acceptable. Feature stories must be 
new and exclusive. All stories must lend themselves 
to photographs. Also uses third person articles about 
the movie stars on unusual ideas. Exclusive picture 
sets. Length 2,000-2,500 words. Richard Hiller. $100 
up. Acc. Query. 

Movie Show, 441 Lexington Ave., New York 17. 
(Bi-M-25) Same requirements as Movie Mirror, above. 

Movie Stars Parade, 295 Madison Ave., New York 
17. (M-25) Articles on motion picture personalities 
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MARKET LIST 


True, a minority of readers may make their liv- 
ing from the field the magazine covers. There are 
men and women who make their living from rais- 
ing and training dogs, for example. A large pro- 
portion of readers of national educational maga- 
zines are teachers by profession—but these maga- 
zines have extensive circulation among parents 
also. 

In other words, by and large the specialized 
magazine is for amateurs, the business magazine for 
professionals. 

Writing for specialized magazines, as for business 
journals, requires the highest possible degree of 
accuracy. You are writing for folks who know the 
subject. You assume this fact in your writing and 
strive not only to be completely accurate but to 
supply information that will be new and interest- 
ing to informed readers. 

Rates paid by specialized magazines vary widely, 
from the few that compete in price with mass cir- 
culation publications to those which offer very 
little. As the following list indicates, rates gen- 
erally are moderate. 

As usual, the letter in parentheses indicates the 
frequency of publication; the figure following is 
the single copy price in cents. For instance, 
(M-25) means monthly, 25 cents a copy. 

Prices for manuscripts are quoted in cents per 
word or dollars per article. Acc. means payment 
on acceptance. Pub. means payment on publica- 
tion. 


to 1,800 on assignment only. Diana Lurvey. Reason- 
able rates. Pub. 

Photoplay, 205 E. 42nd St., New York 17. (M-20) 
Personality features on Hollywood stars, 3,000. Can- 
did photos of stars. Almost all stories are assigned to 
avoid duplication, and there is a very limited free- 
lance market. Evelyn Pain. Open rate. Acc. Query 
essential. 

Theatre Arts, 130 W. 56th St., New York 10. 
(M-50) Articles on the theatre and associated arts, 
500-2,500. Most material written on assignment. 
John D. MacArthur, Editor and Publisher. 2c. Pub. 

TV and Movie Screen, 441 Lexington Ave., New 
York 17. (Bi-M 25) Warm and persondf stories about 
the top stars of television and motion pictures, with 
emphasis on those stars who are the favorites of 
teen-agers. Also uses exclusive picture stories. Stories 
must have a new slant and be interview pieces. By- 
line stories by the stars with signed releases. Max- 
imum length, 2,200. Richard Heller. $100 up. Acc. 
Query. 

TV Picture Life, 44] Lexington Ave., New York 
17. (Bi-M-25) Warm and personal interview stories 
about the most popular stars on TV. Feature stories 
must be new and exclusive and lend themselves to 
pictures. Also straight, third person articles about the 
stars if the idea is an exciting one. Exclusive picture 


19 


| 

| 

| 

| 

| 

| 
| 


sets. Maximum length, 2,500. Richard Heller. $100 
up. Acc. Query. 

TY Radio Mirror, 205 E. 42nd St., New York 17. 
(M-15) Radio and TV fan stories, 3,000-5,000. No 
unsolicited MSS. read; query before submitting. No 
poetry published. Ann Mosher. $150 up, according to 
merit. Acc. 

TV Star Parade, 295 Madison Ave., New York 17. 
(M-25) Interviews, 1,600-1,800 words, with TV 
talent. Photo layouts. Leonore Silvian. Good rates for 
text, layouts $75. Pub. 

V Stage, 441 Lexington Ave., New York 17. 
(Bi-M-25) Warm and personal interview stories about 
the top stars on TV and occasional behind-the-scenes 
stories about TV shows. Also exclusive picture sets. 
Stories should be full of quotes. Byline stories with 
signed releases by the stars. Maximum iength, 2,200. 
Richard Heller. $100 up. Acc. Query. 


Antiques 


The Spinning Wheel, Taneytown, Md. (M-30) Es- 
says and articles, especially documented material of 
interest to the collector of Early American antiques, 
including identification features, brief history, etc. 
Photos. Copy of magazine available to prospective 
contributors. Marjorie M. Smith. Features $1 an inch, 
other material in proportion to its importance. Acc. 


Armed Services 


Air Force Magazine, 17th St. and Pennsylvania 
Ave., N.W., Washington, D. C. (M-35) Fiction closely 
related to aviation, 1,500-2,000. Articles on military 
aviation, current and historical, 2,000-3,000. Car- 
toons. John F. Loosbrock, Managing Editor. 3c-5c, 
cartoons $5-$15. Acc. 

Army Magazine, 1529 18th St., N.W., Washing- 
ton 6, D.C. Original articles, translations—military 
subjects. Lieut. Gen. Walter L. Weible (ret.), Editor; 
John B. Spore, Managing Editor. 2 Y2c-5c. Pub. 

Leatherneck, P.O. Box 1918, Washington 13, D.C. 
(M-30) Fiction, humor, articles, to 3,500. Must have 
strong Marine slant. Shorts to 1,000. Colonel Donald 
L. Dickson, USMC. To $200. Acc. 

The Marine Corps Gazette, Box 1844, Marine 
Corps Schools, Quantico, Va. (M-30) Professional 
military, Marine Corps, naval, air articles, illustrated, 
with emphasis on amphibious warfare—1,000-5,000. 
Lieut. Col. John A. Crown, USMC. 3c-6c. Acc. 

The National Guardsman, 100 Indiana Ave., N. 
W., Washington 1, D.C. (M-25) Military (Army and 
Air Force, not Navy, Coast Guard, Marines) articies 
500-3,000. No fiction or poetry. Military cartoons. 
Allan G. Crist. 5¢ up, cartoons $7.50. Pub. 

Our Navy, | Hanson Pl., Brooklyn 17, N. Y. (Bi- 
W-25) Articles and fiction (action or humor) with 
strong Navy enlisted slant; must entertain or inform 
the enlisted U. S. Navy bluejacket. Frank Uhlig, Jr. 
Payment at varying rates. Pub. 


The Arts 


Arts, 116 E. 59th St., New York 22. (10 times a 
yr.-75) Feature articles, reviews, and news of in- 
terest to the art field and other visual arts. Writers 
= check with managing editor before submitting 

Dance Digest, formerly Dancing Star, 276 Almaden 
Ave., San Jose 10, Calif. (M-25) Articles 1,500- 
2,000 words on various phases of ballroom dancing 
and tap dancing. Human interest and interview type 
material on well-known dancers, choreographers, etc. 
Gordon Keith. $7.50-$10 an article, occasionally 
more. 

. Dance Magazine, 231 W. 58th St., New York 19. 
({M-50) This is not a fan book, and articles about the 
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dance and dancers must be well informed. Much in- 
terest in quality and news photos, also. Lydia Joel. 
About $30 an article, photos $5-$10. Pub. Query. 

The Horn Book, 585 Boylston St., Boston 16, Mass. 
(Bi-M) Articles on juvenile authors and illustrators. 
Jennie D. Lindquist, 1c. Pub. 

Musical America, 113 W. 57th St., New York 19. 
(Semi-M-30) Articles dealing with serious music sub- 
jects. Donald Eyer. Query. 

Musical Courier, 119 W. 57th St., New York 19. 
(16 issues yearly) Reviews and important news of in- 
ternational music, ballet, opera, radio and television. 
Photos. Dr. Gid Waldrop. Query. 


Astrology 


Astrology Guide, 441 Lexington Ave., New York 
17. (Bi-M-35) Non-technical and technical articles 
on all phases of astrology; material in which astrology 
is shown as a guide to help people. Average length, 
1,500. Dal Lee. Ic-1] Yac. Acc. 

True Astrology Magazine, 441 Lexington Ave., 
New York 17. (Bi-M-35) Articles on popular prob- 
lems as related to astrology; average length 1,500- 
2,000. Reports in 1 week. Dal Lee. Ic-1 Yac. Acc. 


Crafts, Mechanics, Hobbies 


Audiocraft, P. O. Box 600, Great Barrington, Mass. 
(M-35) Audio articles—construction, design, main- 
tenance, etc.—to 4,000 words; should be illustrated 
with photographs. Cartoons in audio field. Roy F. 
Allison. 2c-5c, cartoons $25. Pub. Query. 

Contest Magazine, Upland, Ind. (M-50) Instructive 
articles on how to win prizes in specific contests or 
specific types of contests. Hugh Freese. Y2-1c, photos 
$2 up. 

Craft Horizons, 29 W. 53rd St., New York 19. (Bi- 
M-75) Articles on hand-crafts, including ceramics, 
jewelry, weaving, textile printing, glassblowing, leath- 
erwork, woodworking, and design for professional 
craftsmen. Research must be original and comprehen- 
sive. Conrad Brown. 2Yac, photos $5. Pub. 

The Family Handyman, E. St., New York 
16. (9 times a yr.) Subject matter: home improve- 
ment, repair and maintenance of interest to do-it- 
yourself homeowners. Photos of work in progress 
and/or finished glamour views of basements, attics, 
terraces, built-ins, playrooms, kitchens, etc., that can 
be used with the how-to stories. P. H. Scheller, Man- 
aging Editor. 5c, black-and-white glossy 8x10 photos 
$7.50 up. Pub. : 

Flying Models, 215 Fourth Ave., New York 3. (M- 
35) Articles and fiction dealing with model aircraft— 
use, construction, operation—to 1,500 words. Photos, 
single and story. Prefers submission of theme or 
rough draft for consideration. Bob Buragas. To $125, 
photos $5. Acc. 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-25) Feature articles about mechanical and 
scientific developments, inventions, etc. Especially in- 
terested in success stories of small businessmen with 
an unusual consumer item or service. How-to arti- 
cles about projects readers can build. Cartoons. Pho- 
tos. William L. Parker. To $400 an article, pictures 
average of $10. Acc. 

Model Airplane News, 55] Fifth Ave., New York 
17. (M-25) Model airplane construction articles 1,500. 
William Winter. Varying rates. Pub. 

Model Railroader, 1027 N. 7th St., Milwaukee, 
Wis. (M-50) How-to-do-it articles on scale model 
railroading, written by model railroaders. Photos. 
Paul Larson. Pub. Query. 

Popular Electronics, 366 Madison Ave., New York 
17. (M-25) Articles on construction of electronic 
gadgets, receivers, hi-fi equipment, etc., 500-3,500 
cept by experienced writers in the electronic field. 
words. Fillers. Cartoons. Photographs. No fiction ex- 
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Oliver P. Ferrell, Managing Editor. Varying rates for 
text, cartoons $7.50, photos $7.50. Acc. 

Popular Mechanics, 200 E. Ontario St., Chicago 
11. (M-35) Illustrated articles on scientific, mechani- 
cal, industrial discoveries, human interest and ad- 
venture elements, 300-1,500; fillers to 250. How-to- 
do-it articles on craft and shop work, with photo- 
graphs and rough drawings, and short items about new 
and easier ways to do everyday tasks. Roderick M. 
Grant. 1c-10c, photos $5 up. Acc. 

Popular Science Monthly, 353 Fourth Ave., New 
York 10. (M-35) Features dealing with motor cars, 
aviation, home building, and similar subjects. How- 
to articles for men with an interest in science and 
mechanics. Short material for various departments. 
Photo layouts. Nearly all material must be highly il- 
lustrated. Howard G. Allaway. Acc. 

Radio and Television News, 366 Madison Ave., 
New York 17. (M-25) Technical and semitechnical 
articles dealing with hi-fi, audio, radio and television 
servicing, radio amateur, and electronics in general. 
Short and feature length articles of interest to the 
radio amateur operator, especially needed. Construc- 
tional articles on all classifications occasionally de- 
sirable. Diagrams need only be in pencil. Good photos 
required. No fiction, poetry, cartoons, or publicity 
puffs. 100-3,000 words. Oliver Read, Publisher. 3c- 
5c, including photos and diagrams. 

Radio-Electronics Magazine, 154 W. 14th St., New 
York 11. (M-35) Articles on high fidelity, TV and 
radio servicing; new developments electronics 
slanted at the TV technician or advanced experiment- 
er. Fiction rarely—’‘last fiction printed was a series 
of love stories illustrated by electronic schematic 
drawings.’ Verse, fillers, cartoons, photographs—only 
if on electronic subjects. Fred Schunaman, Managing 
Editor. Varying rates, cartoons $35. Acc. Query. 

Railroad Model Craftsman, RFD 17, Ramsey, N. J. 
(M-50) Articles on model railroad construction; how- 
to-do-it; photo stcries. Scale drawings and railroad 
equipment, etc. Fillers. Photos. Cartoons rarely. Har- 
old H. Carstens. Varying rates, photos about $5. Pub. 
Query. 

Science and Mechanics, 450 E. Ohio St., Chicago 
11. (Bi-M-25) Works via query and assignment. Uses 
feature stories dealing with new developments in 
science, industry, home furnishings and appliances, 
and workshop equipment—wherever the subject mat- 
ter can be related to the self-interest of the general 
consumer audience. Also feature stories on people 
who have developed successful business from hobbies. 
An occasional Post-type piece of general consumer 
interest—with greater emphasis on scientific ele- 
ments—at special rates; research quality must be 
tops. How-to-do-it construction projects, rariging from 
home remodeling down to shop kinks. Heavy em- 
phasis on drawings or illustrations which actually 


LOZIER LITERARY AGENCY 


recognizes that your manuscript represents 
your time, labor and skill. Your book, your 
story or your teleplay will receive every 
consideration; if we think it is salable, we 
will submit it to the most appropriate mar- 
kets on a straight 10% commisson basis in 


event of a sale. 


Evaluation fees: 


Short shorts under 2,000_____________ $3.00 
Short stories over 2,000 words._______ 5.00 
TV scripts—One act________________ 3.00 


“We'll go all-out to help you sell your 
literary product.” 
Will Lozier 
LOZIER LITERARY AGENCY 


134-35 Cherry Avenue Flushing 55, N. Y. 


PRINTERS OF BOOKS 


A new economical ‘gang run’ method now enables us to 
print your books and publications at lowest possible cost. 
Highest quality. From 500 copies up. Write for free 
catalog and quotations. : 


ADAMS PRINTERS 
30 W. Washington St., Dept. AJ Chicago 2, Il. 


MANUSCRIPT DELIVERY 


Your manuscript picked up and delivered in New 

York City to any publisher. Save postage, express 

charges and time. Particulars FREE. Write today. 
Mercury Messenger Service 


Authors Service Division 
461 - 4th Ave. New York 16, N. Y. 


do it for you. 


Book Writing 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes | 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


Write for my free descriptive folder entitled Book Writing 
Help. It tells you what | do and how we get started. 


CHARLES CARSON, Literary Consaltaat 


Post Office Box 638-A, Manhattan Beach, Calif. 
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show the reader ‘‘how,’’ and complete materials list 
with sources of supply on built projects. Also special 
departments on car servicing; radio, TV, and electron- 
ics projects; patents and inventions; modelcraft; 
boats; electrical appliances; gardening. Don Din- 
widdie, Editor. Good rates. Acc. 

Trains, 1027 N. Seventh St., Milwaukee 3, Wis. 
(M-50) Articles 1,500-3,500 on railroad operations, 
railroad systems, etc. David P. Morgan, Ic-3c. Acc. 
Photos $2.50-$12. Pub. Queries essential. 

The Workbench, 543 Westport Rd., Kansas City 
11, Mo. (Bi-M-35) Projects and articles in the home 
workshop, home improvement and home repair fields 
from the do-it-yourself angle. Illustrated with plans, 
working drawings, progressive photographs, etc. T. M. 
O'Leary. Payment on basis of overall worth of article 
and illustrations. Pub. 


Education 


Child Study, 132 E. 74th St., New York 21. (Q-65) 
Official journal of the Child Study Association of 
America. Articles on child care and development and 
on current research developments .and findings; book 
reviews and book lists for children, parents, and 
those who work with families; answers to parents’ 
questions; how-to articles; articles on family living, 
values, patterns in other cultures. No payment, ex- 
cept photos $5. 

Grade Teacher, 23 Leroy Ave., Darien, Conn. 
(M-60) Short plays, assembly programs. Articles of 
value to kindergarten, primary and_ intermediate 
school teachers, 300-1,800. Crafts and how-to-do-it 
material of interest to children. Toni Taylor, Editor. 
lc up. Pub. 

The Instructor, Dansville, N. Y. (10 times a yr.- 
60) Stories 600-1,200 for children aged 6-14. Arti- 
cles by elementary school teachers on methods and 
activities; art, handwork, or craft ideas. Songs. Plays 
for children. Verses—but generally overstocked. A 
few cartoons closely related to school life. Mary E. 
Owen. Varying rates. Acc. 

The National Parent Teacher, 700 North Rush St., 
Chicago 11. (M-15) Scientifically accurate but in- 
formally written illustrated articles on rearing and 
education of children, to 1,800; verse, 16-20 lines. 
Eva H. Grant. 1 Yac, photos $1-$7.50. Acc. 


Food 


Gourmet, Penthouse, Hotel Plaza, New York 19. 
(M-50) Sophisticated, entertaining, authentic, in- 
formative articles about food and good living; 2,500- 
3,000 including recipes as necessary. Cartoons. Acc. 


COMING IN OCTOBER 


Hundreds of writers contribute to reli- 
gious magazines. An up-to-the-minute market 
list for this field will appear in the October 
Author & Journalist. 

Frances and Richard Lockridge, the cre- 
ators of the famous characters Mr. and Mrs. 
North, are authors of the lead article—on 
mystery writing naturally—in October. As 
always, there will be other professional 
articles on writing, plus spot news of editors’ 
needs, comment on books for writers, and the 
other features that make Av] a must for the 
informed writer. 

If you are not a subscriber, make sure of 
getting the October and subsequent issues by 
subscribing. Use the handy order form on 
Page 31. 


Health, Personal Improvement 


The Crippled Child, 11 S. La Salle St., Chicago 3. 
(Bi-M-60) Helpful and inspirational articles of in- 
terest to parents of crippled children. Photographs 
with articles only. Catharine Bauer. About Ic, pho- 
tos $5. Pub. 

Journal of Lifetime Living, 1625 Bay Road, Miami 
Beach, Fla. (M-25) Articles 1,200-1,500 words, 
slanted toward the mature reader—45 and over. 
Retirement, pre-retirement, marriage, adult children, 
jobs, personal experiences, and/or case histories are 
good. Leonard M. Leonard, Editor. Rate dependent 
on MS. Acc. 

Life & Health, Review & Herald Publishing Assn., 
Washington 12, D. C. (M-25) Articles on health, 
medical topics, common diseases, and mental hygiene, 
written in layman’s language. Prefers M.D. or R.N. 
byline, but accurate and authentic freelance material 
is invited. Average length 1,200. No clippings, 
fillers, or cartoons. J. De Witt Fox, M.D. Payment 
modest and according to research and authenticity. 


Acc. 

Listen, 6840 Eastern Ave., N.W., Washington 12, 
D.C. (Q-35) Articles, life experiences, news, reflecting 
some phase of alcohol or narcotics problems. Fillers, 
photos in this specialized field. Limited amount of 
verse. Francis A. Soper. 2c-4c, verse at varying rates. 
Pub. 

Nursing World, Suite 516, 41 E. 42nd St., New 
York 17. (M-25) Factual articles relating to nurses 
and nursing, 1,000-2,000 words. Drawings and photos 
desirable. Virginia A. Turner, R.N. 2c. Pub. 

Personal Psychology, Skye Publishing Co., 16 E. 
55th St., New York 22. (Q-35) Articles to 2,500 on 
human problems, interests, and relationships with 
reader identification. Arthur Bernhard. 3c. Acc. 

Popular Medicine, 66 Leonard St., New York 13. 
(Bi-M-35) Articles written by recognized medical 
writers or medical doctors and recognized psycholo- 
gists, 1,900-3,000 words. Frank Johnson, Editor. 
Rates by arrangement. Acc. 

Popular Psychology, Skye Publishing Co., 16 E. 
55th St., New York 22. (Bi-M-35) Articles to 2,500 
on human problems, interests, and relationships with 
which the reader can feel some identification; ade- 
quate documentation must be woven in. Arthur Bern- 
hard. 3c. Acc. 

Popular Psychology, Skye Publishing Co., 16 E. 55th 
St., New York 22. (Bi-M-35) Articles to 2,500 on 
human problems, interests and relationships with 
which the reader can feel some identification; ade- 
quate documentation must be woven in. Arthur Bern- 
hard. 3c. Acc. 

Sexology, 154 W. 14th St., New York 11. (M-35) 
Also published in a Spanish edition. Medical, sex 
education articles, preferably by physicians, scientists, 
science writers. Hugo Gernsback, Editor and Pub- 
lisher. 2c-5¢. Pub. 

Sun, Box 142, Oakland, N. J. (M) International 
nudist magazine. Stories and articles, especially edi- 
torials, about nudism per se or in any field of allied 
interest such as mental and social hygiene, physical! 
culture, nutrition, recreation. Photos, cover transpar- 
encies. Margaret A. B. Pulis. 1c, photos $3, trans- 
parencies $5-$10. Pub. 

Sunshine & Health, Box 142, Oakland, N. J. (M) 
American nudist magazine. Requirements as for Sun, 
above. Margaret A. B. Pulis. 

Sunshine Magazine, The House of Sunshine, Litch- 
field, Ill. (M-15) Human interest stories which tend 
to develop character or overcome weaknesses and 
difficulties or which demonstrate helpful conduct 
toward people or causes. Stories should be forceful, 
with surprising climax. No love triangle or death-bed 
stories. Maximum 1,500 words; 1,200 preferred. No 
poetry. Henry F. Henrichs, Editor. Rate according to 
merit. Acc. 
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Today's Health, American Medical Assn., 535 N. 
Dearborn St., Chicago 10. Articles on any aspect of 
physical or emotional well-being; material to meet 
normal health interests of well people of all ages 
from high school on. Especially wants sound material 
on or for adolescents. Overstocked on verse; will not 
buy any more for several years. Dr. W. W. Bauer. 
3c-5c, occasionally more. Acc. 

Today’s Secretary, 330 W. 42nd St., New York 36. 
(10 times a yr.-35) Articles on secretarial subjects. 
Articles on secretaries to well-known personalities. 
Fiction 500-1,200 words, preferably with office back- 
ground (without emphasis on romance). Fillers. Photos 
to accompany articles. Sally Clarke. $25-$50 de- 
pending on length and type of article, fillers $15, 
photos $5. Acc. 

Tools for Living, We, The Handicapped, Inc., 
15327 San Juan Drive, Detroit 38, Mich. How-to-do- 
it manuals for the physically disabled. Each manual 
deals with a specific problem and describes in detail 
commercial mechanical devices as well as homemade 
ideas, appliances, and techniques adaptable to help- 
ing the disabled person to compensate for a lost 
physical function. For example: Automobile Driving 
Controls for the Physically Disabled; Travel Aids for 
the Aged, the Invalid, and Disabled; Elevators and 
Ramps; Sick Room Hints. Ideas should be accom- 
panied by sketches or photos. Length 1,000-1,500 
words. Harry E. Smithson, Editor. 1¢ up. Acc. 

Trustee, Journal for Hospital Governing Boards, 
18 E. Division St., Chicago 10. All articles contributed 
by people in the hospital and related health fields and 
other authorities interested in hospital operation. 
James E. Hague. No payment. 

Volta Review, 1537 35th St. N.W., Washington 7, 
D.C. (M-35) Articles dealing with effect of deafness 
on individual and ways of overcoming such effect; 
authentic success stories of the deaf who speak. No 
fiction; almost no verse. Alice Dunlap. No payment. 

Your Health, 11 W. 42nd St., New York 36. (Q-35) 
Sound, helpful, readable articles on all phases of 
physical and mental health. Fiilers. John J. Green, 
Managing Editor. Good rates. Acc. 

Your Life, Today’s Guide to Desirable Living, || 
W. 42nd St., New York 36. (Bi-M-35) Inspirational, 
helpful articles on living; personality profiles, 1,200- 
2,500; quizzes; brief games; fillers. John J. Green, 
Managing Editor. First-class rates. Acc. 

Your Personality, 11 W. 42nd St., New York 36. 
(Semi-A-35) Helpful articles on all phases of person- 
ality, 700-2,500. John J. Green, Managing Editor. 
Good rates. Acc. 

Your Psychology, 16 E. 55th St., New York 22. 
(Q-35) Article requirements same as for Popular Psy- 
chology, above. Arthur Bernhard. 3c. Acc. Queries 
welcome. 


Humor 


Drum Major Magazine, Janesville, Wis. (M-20) 
Cartoons, gags On majorettes, drum majors, and 
marching bands. Don Sartell. $3 to $15 each. Acc. 

Humorama, Inc., 655 Madison Ave., New York 
21. Comprises eight magazines: Joker, Jest, Comedy, 
Stare, Breezy, Gee Whiz, Snappy, Gaze. Cartoons in 
the girl cheesecake field, also general cartoons; sub- 
mit roughs. Jokes to 250 words, fillers with humor, 
epigrams with a quip or message, satire to 1,000 
words. Ernest N. Devver. 3c, verse 35c a line, car- 
toons $8.50 up. Acc. 

Laugh Book Magazine, 438 N. Main St., Wichita 
2, Kan. (M-35) Humorous articles, stories, anecdotes 
to 500 words. Themes deal with domestic situations 
and events common to and familiar to most readers. 
Charley Jones, Editor. Cartoons to $25, jokes 50c, 
verse 25c a line, longer material 2c a word. Acc. 

Quip, Droke House, Indianapolis 6, Ind. (M-25) A 
new family magazine of humor. Light humorous es- 
says and character sketches 400-750. Original anec- 
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Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 
3000-3500 stories . . . articles 
... serials... series. Now I’m 
teaching it. 
ALSO CRITICISM AND 
COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 
Juvenile Books Manuscript Criticism 
a Specialty 


Will Herman 
1726 West 25th St. Cleveland 13, Ohio 


ARTICLES AND STORIES WANTED 
Manuscripts edited and marketed. 
No course of study but lots of personal help and guidance 


Write for FREE copy of “Article Writing 
For Beginners.” 


L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


AUTHORS WANTED! 


Poetry, County Histories, Novels, and miscellaneous books. 
Nationa! advertising, Catalogues, Reviews, 30 years expe- 
rience. Professionally done jackets, folders. Low subsidy 
high results with prepublication sales. Write: 

PAUL L. HEARD, Editor-Publisher 


ROYAL PUBLISHING COMPANY 


7918 Maxwell Dr. (prompt delivery) Dallas, Texas 


BEGINNERS: 

Earn Money at Home While Writing 

Write a newsy English column for small foreign papers (under 
fifty thousand population). The same mimeographed column 
goes to all of your listings. Excellent, interesting work, and 
you are your own boss. It is your own business with splendid 
remuneration. For complete details (with subjects) send one 


dollar to 
ANTHONY D. OLIVER 
7259 Fulton St. North Hollywood, Calif. 


GHOSTWRITER 


Over twenty years experience in mending writing 
for marketing. |! do not tell what to do. | do it 


for you. Reference women’s WHO’S 
Correspondence requires return postage. 
NATALIE NEWELL 
2964 Aviation, A-J. Miami 33, Florida 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat 
Price includes: Minor corrections; one carbon copy 
if desired. Also, extra first and last sheets. 
24 Years Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. Waynesboro, Pa. 
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dotes and epigrams. A limited amount of light verse. 
Cartoons of high technical excellence. Nothing that 
violates the canons of good taste. Maxwell Droke, 
Editorial Director. Good rates. Acc. 

Spoof, Box 835, Grand Central Station, New York 
17. (Bi-M-25) A new satirical humorous magazine. 
First few issues staff-composed; thereafter freelance 
commentary to 50 words on popular, easily satirized 
subjects such as Hollywood, science-fiction, politics, 
advertising. Will publish cartoons grouped by subject 
matter. Art Paul and George Q. Lewis. Rates not 
stated. Pub. Query. 

Trump Magazine, 598 Madison Ave., New York 
22. (M-50) Satirical articles 1,000-3,000. Verse. 
Fillers. Cartoons. Art work in black and white or 
color. Photographs. All material must be satirical. 
Harvey Kurtzman, Editor; Harry Chester, Managing 
Editor. Good rates. Acc. 


Nature, Science 


American Forests, 919 17th St., N.W., Washing- 
ton 6, D. C. (M-50) Articles on trees, forests, soil con- 
servation, land management, water development, out- 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewable 
natural resources field. Length, 1,000-2,500. Out- 
door photos. James B. Craig. 3c up; exseptional black 
and white photographs on unusual oddities and nature 
closeups in the outdoors, $10. Acc. 

Audubon Magazine, National Audubon Society, 
1130 Fifth Ave., New York 28. (Bi-M-50) Articles on 
birds, mammals, plants, reptiles, amphibians, insects; 
wildlife and conservation of region or locality; bi- 
ographical sketches of living naturalists; how-to-do 
and personal experience on wildlife projects, 1,500- 
2,500. Especially needs articles about insects and 
wild mammals. No poetry or fiction, or articles about 
hunting, fishing, trapping, fur farming, or about cage- 
birds and domestic animals. Photos, black and white 
only. John K. Terres, Editor. $15-$75, photos $3 
(cover picture $15). Acc. Query. 

Frontiers, 19th St. and Parkway, Philadelphia 3, 
Pa. (5 times a yr.-50) Natural history articles, 1,800- 
2,000. Must be scientifically accurate but in adult 
layman’‘s language. Photos. McCready Huston. Prices 
by arrangement. Pub. Query. 

Natural History, 79th St. and Central Park West, 

New York 24. (10 times a yr.) Illustrated articles 
2,000-5,000 words in general science field, zoology, 
anthropology, astronomy. Prefers writers who are 
professional scientific workers in their special fields. 
Color and black and white photography (series, with 
science peg). John Purcell, Editor. Articles $200 up. 
Acc. Art $50 or more a page. Pub. 
. Nature Magazine, 1214 16th St., Washington, 
D.C. (10 issues a yr.-50) Illustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
verse. R. W. Westwood. Ic-3c. Acc. Query. 

Science Digest, 200 E. Ontario St., Chicago 11. 
(M-25) Popular articles on all fields of science to 
2,000. G. B. Clementson. 5c. Acc. 


Pets 


All-Pets Magazine, Box 151, Fond du Lac, Wis. 
(M-35) Authoritative articles on pets of all kinds 600- 
800 words. Cartoons. Jay Gossett. Articles $5 up, 
pictures $2.50 up, cartoons $5. Pub. 

Cats Magazine, 4 Smithfield St., Room 1111, Pitts- 


burgh 22, Pa. (M-35) Fiction, verse, articles, photo 
articles, cartoons specifically related to cats. Jean 
Laux, Assistant Editor. Articles $10 up, verse 10c a 
line. Acc. Overstocked. 

Dog World, 3323 Michigan Blvd., Chicago 16. 
(M-35) Highly technical articles based on canine 
genetics, kennel practices, etc. Staff-produced except 
for assignments given to writers having expert knowl- 
edge of purebred dogs. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass. (M-15) S.P.C.A. organ. Animal articles and 
stories (not fiction) to 600; photos. W. A. Swallow. 
Yac, photos $1 up. Acc. 

Popular Dogs Magazine, 2009 Ranstead St., Phila- 
delphia, Pa. (M-35) Short-shorts; human interest arti- 
cles on dogs; verse; fillers; cartoons; photos. 50c an 
inch, verse $1, pictures $3. Query. Pub. 


Photography 


Candid Photography, Good Photography, Photog- 
raphy Handbook, Prize Winning Photography, Salon 
Photography, Fawcett Books, 67 W. 44th St., New 
York 36. (Annual) Five photographic publications 
where outstanding pictures must accompany each 
article and the text relate these photos to some type, 
style, or approach to photography as an art. Typical 
article, 600-800 words, 12 photos. Reverse of print 
must bear photographer’s name and address, camera 
data, and other pertinent information; enclose copy 
of model release where applicable. George Tilton. 
$10-$15 a single photo to $250 an article. 

Home Movies and Professional Cine Photographer, 
6327 Santa Monica Blvd., Hollywood 38, Calif. (M- 
25) Articles on amateur movie making, 1,500-2,000; 
also 16 mm professional stories with photos. Sketches 
and descriptions of movie-making gadgets. Henry 
Provisor. 3c, photos $3-$10, black and white covers 
$25. Acc. 

Modern Photography Magazine, 33 West 60th St., 
New York. (M-35) Entervaining, instructive, inspiring 
articles tc 3,000 with photo illustrations; also individ- 
ual photos, gadget ideas, and cartoons on photog- 
raphy. J. Balish. Photos to $25. Acc. Query. 

Popular Photography Magazine, 366 Madison Ave., 
New York 17. (M-35) lilustrated articles on all phases 
of photography, 600-2,000; captions for each shot. 
(Query on articles.) Prints and color transparencies of 
high quality for reader picture section, showing out- 
standing technique and composition. Pictures and text 
for Photo Tip department. Color transparencies for 
covers and inserts. Technical data must accompany 
all pictures. Bruce Downes. Black and white photos 
$15, color $40 up. Tips $5-$10. Acc. 


Picture Magazines 


Friends, 3-135 General Motors Bldg., Detroit 2, 
Mich. An elaborate all-picture magazine distributed 
through Chevrolet dealers. First-class photographs— 
black and white or color transparencies—on subject 
matter of wide appeal. Most work is assigned. John 
H. Warner, Editorial Director. On assignments not 
less than $200 plus expenses for black and white, 
$300 for color. Acc. 

Jubilee, 377 Fourth Ave., New York 16. (M-35) 
A national pictorial monthly of Catholic life, edited by 
laymen. Picture stories only, at $5 a picture. Edward 
Rice, Robert Lax, Robert Reynolds, Senior Editors. No 
queries. 


FRIENDSHIP CENTER RANCH WRITERS’ WORKSHOP 
Open Yeor Around 


Writing in peace, among tropical palms, alamandas and 
Caribbean pines. Minimum of 4 hours daily writing required. 
Classes for beginners. Discussion groups. Consultation and 
criticism if desired. Free ocean beach 71% miles. Riding 


stables, golf course nearby. By application only. 
Box 1656, Delray Beach, Florida 


50 m. north of Miami 


CONFESSION CRITIQUE 


Let us help you find your way to sales, writing for the 
Confessions. This is one market where a pro’s name is not 
important to the editor. One of the best paying markets 
ond an open field for beginners. We give you helpful, 
thorough criticism using the same methods which sell our 
own work. $1 per 1000 or fraction thereof. 


Confession Scribe’s Clinic 
1301, E. 9th St., No. 2 Long Beach 13, Calif. 
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Life Magazine, Time & Life Bldg., Rockefeller 
Center, New York 20. (W-20) Address Contributions 
Department. Black and white news pictures; Saturday 
issue closing deadline. Timely or unusual short 
features. Offbeat, “stopper,” single pictures. Single 
color shots or short sequences highlighting news sub- 
jects. Color may be submitted unprocessed and will 
be so returned if of no interest. Minimum size of 
color transparencies 35 mm. Black and white $200 
: poge, inside color $350 a page, color covers $600. 
u 


Look, 488 Madison Ave., New York 22. (Bi-W-15) 
Articles and pictures of broad general interest par- 
ticularly about people and their problems. Wm. 
Arthur, Managing Editor. Good rates. Acc. 

Parade, 285 Madison Ave., New York 17. (W- 
Sunday newspaper supplement ) General interest pic- 
ture stories. Jess Gorkin. $250°$500. Acc. 

Scenic South, Standard Oil Company (Kentucky), 
Starks Bldg., Louisville 2, Ky. Photographs with cap- 
tions—single or in series—showing subjects of scenic, 
historical, and general interest in Alabama, Florida, 
Georgia, Kentucky, Mississippi. Black and white glossy 
prints 8x 10 for inside pages; transparencies 4 x5 
or larger for covers. Robert B. Montgomery. Black and 
white photos $5-$10, color transparencies $75. Acc. 
Copies of magazine available to freelance photog- 
raphers. 

Stare, 655 Madison Ave., New York 21. (Bi-M-25) 
Photos—cheesecake, pinups. Steve André. Photos $6 
—contact prints considered. Acc. 


Regional Magazines 


All Florida Magazine, 116 E. Washington St., 
Ocala, Fla. Weekly supplement of 21 Florida news- 
papers. Tightly written topical slant or personality- 
with-inspiration articles to 1,200; good selection of 
8 x 10 glossy photos. Gene Gruber, Editor. 3c, photos 
$2. Pub. 

Arizona Highways, Phoenix, Ariz. (M-35) Arizona 
photographs of professional quality in black and white 
and color. In transparencies 4 x 5 or larger preferred, 
but 21% x 2% accepted. Articles dealing mainly with 
Arizona and Southwest travel subjects. Poetry. Ray- 
mond Carlson. Articles 2c-5c, verse 50c a line, 
black and white photos $3.50-$10, color $20-$60. 
First publication rights only. 

The Atlantic Guardian, 96 Water St., St. John’s, 
Nfld., Canada. (M-20) Articles, preferably illustrated, 
about unusual aspects of Newfoundland life; articles 
about natives of Newfoundland living abroad. Ewart 
Stuart. Rates by arrangement. Query. 

The Beaver, Hudson’s Bay Company, Main St., 
Winnipeg, Manitoba, Canada. A restricted market 
for travel material of the Canadian North. IIlustra- 
tions essential. Clifford P. Wilson. 5c up. Pub. 

Canadian Geographical Journal, 54 Park Ave., 
Ottawa, Canada. (M-50) Illustrated geographical 
articles 1,000-5,000. Gordon M. Dallyn. 1c up. Pub. 

Connecticut Circle, 302 State St., New London, 
Conn. (M-25) Articles and photos relating to Con- 
necticut, Connecticut history, and Connecticut people. 
Harry F. Morse. 1c up, photos $2 up. 

The Desert Magazine, Palm Desert, Calif. (M-35) 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche- 
ology, history, recreation, exploration, personalities, 
homemaking, desert gardening, Indians, semiprecious 
gem fields; maximum 2,500. Must have the “‘feel’’ of 
the desert country. Photos essential with contemporary 
material. Randall Henderson. 1 Yac up, photos $1-$3. 
Acc. 

Down East Magazine, Camden, Maine. (9 times a 
yr.-25) Essays to 2,500; articles marine, historical, 
character to 2,500; anecdotes. Very few short stories. 
Cartoons. Photographs. No verse. All material must 
be directly related to Maine. Duane Doolittle. $30- 
$50 for pieces 2,000-2,500, anecdotes, etc., $5 up. 
Acc. 
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Do You Make These 
Mistakes in English? 


MANY PERSONS say “between you and I” 
instead of “between you and me”—‘“‘who” 
for ‘‘whom.” Every time you speak or write 
you show what you are. Mistakes in English 
reveal lack of education, refinement. Real 
command of English will help you reach 
any goal. 

ant fon day Sherwin 
Jody’s famous invention—and you can act- 

ually SEE your English improve. It teaches S2etwin Cody 
by HABIT—makes it easier to do it the RIGHT way. 
FREE BOOK. Lack of language power may be costing you 
thousands of dollars every year. See what Mr. Cody’s 
method can do for you; it costs nothing — find out. 
Write now for free book, “How You Can Master Good 
English in 15 Minutes a day.’’ SHERWIN CODY — 
IN ENGLISH, 2609 Central Drive, Port Washington, N. Y. 
(No salesman will call.) 
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WANTED: READERS AND WRITERS 

with Southern background for DOWN HOME IN 

DIXIE, Quarterly, $2.00 a year; single copies 50c. 
Writers, send for instruction sheet. 


DOWN HOME IN DIXIE 
Box 98 Yanceyville, N.C. 


NEW YORK WRITERS’ CONFERENCE 
November 7-9 
Workshops in fiction, article, juvenile and other fields 


conducted by editors and writers. Cash prizes! All ses- 
sions held at the Sheraton-McAlpin. For details, write to: 


IRV. LEIBERMAN 


565 Hipp Annex Cleveland 15, Ohio 


RIGHT WORDS WRITE CHECKS! 
Make your pilots pay! Many I’ve helped have sold to 
Movies and TV. Over I5 years of scripting experience 
inside Hollywood Studios. COMPLETE writing help, or 
Shosting, on Novels, Stories; Screen, TV, and Stage Plays. 
Write me your problem for free reply. 


JESSICA FOX MAY 


Phone 5602 Fernwood Avenue 
HOllywood 2-5448 Hollywood 28, Calif. 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, revising, 
rewriting, ghosting, instruction; books, stories, speeches, 
articles, poems, fiction, non-fiction, text books. Each prop- 
erly typed when ready. on white $1.25 
to $1.75 a RMA” word average. Minimum $6.5 


AA. GWIN- BUCHANAN 


es Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


YOU CAN MAKE EXTRA MONEY WRITING! 


You can produce fillers, trade journal articles, photo-stories, 
feature articles, news items, and material fr the outdoor, 
action magazines with our help and so get fast checks and 
bylines. Send for free 3,000 word illustrated folder and learn 
how to “write to sell.’ Our money-back guarantee protects 


you. 
THE NON-FICTION PRESS 


Dept. R, Box 1008 Glendale, Calif. 


An alive Canadian agency for authors everywhere. 
Let us place your manuscripts—fiction, articles, plays, 
light verse. Reading fees $3.00 per 3000 words. Sales, 
ten percent; foreign fifteen. The RIGHT market may 
sell that rejected script! Criticism and revision if 
desired. 


CIRENCESTER LITERARY AGENCY 
South Post Office Niagara Falls, Ontario, Canada 


; Have you tried CIRENCESTER? 
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Empire Magazine, Denver Post, 650 15th St., Den- 
ver 1, Colo. (W-15, with Sunday Denver Post) General 
interest features 250-1,000 on personality, outdoors, 
domestic, authentic history; verse to 20 lines; fillers; 
photo-features; cartoons. All material must have 
strong Western peg. Jack Quinn. 1 Yec up; photos $5. 
Acc. 

Fortnight: Magazine of the Pacific Coast, 784 N. 
La Cienega Blivd., Los Angeles 46, Calif. (M-25) 
Articles of specific interest to West Coast readers. 
R. R. Mathison. About 2c. Pub. 

Greater Philadelphia Magazine, 1831 Chestnut St., 
Philadelphia 2, Pa. (M-35) Circulates among 
business and industrial executives in the 11 counties 
comprising the Philadelphia area. Incentive articles 
pertaining to business and industry, short cuts to 
success, executives’ hobbies, profiles of important 
personalities, and related subjects pertaining to the 
area. Arthur Lipson, Editor and Publisher; Alan Hal- 
pern, Executive Editor. $25. Acc. 

Mexico This Month, Calle Atenas 42-601, Mexico 
6, D. F. Articles 1,000-1,200 on off-the-beaten- 
track Mexican material—light, humorous twist de- 
sired. Good picture stories. Anita Brenner. About $24 
an article. 

Montana: The Magazine of Western History, 
Historical Society of Montana, Roberts at Sixth Ave., 
Helena, Mont. (Q-$1) Historical anecdote, incident, 
event, or personage that concerns the U. S. West, 
from beginning of settlement and exploration to the 
present. Preferred length 1,500-2,500 words; maxi- 
mum 4,000. Must be absolutely authentic; carefully 
documented, with footnotes preferred. No fiction. 
Photographs. Cartoons. Michael Kennedy, Editor. 
Text varying rates, cartoons $5, photos $5. Acc. 
Query before submitting material; magazine has an 
abundant unpublished backlog. 

Montrealer, 770 St. Antoine St., Montreal, 
Canada. (M-25) Good quality serious and light fic- 
tion, 1,200-2,500. Cartoons. Canadian contributors 
only. David L. Hackett. Varying rates. Pub. 

New Hampshire Profiles, | Pleasant St. Ports- 
mouth, N. H. (M-35) Historical and current articles 
New Hampshire centered; New Hampshire personal- 
ities and events. Photos. Fillers applicable to New 
Hampshire. No poetry at present. Paul E. Estaver. 
Articles to $30, photos $5. Pub. Query. 

New Mexico Magazine, Santa Fe, N. M. (M-25) 
Illustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $15 an article, 4x5 transparencies for 
color section, New Mexico subjects only, $25. Pub. 
Verse, no payment. 

Seattle Times Sunday Magazine Section, Box 1892, 
Seattle 11, Wash. Features on Pacific Northwest sub- 
jects only, 1,000-2,000. Picture layouts for roto sec- 
tion. Chester Gibbon. $15 for unillustrated articles; 
$25 with suitable art. Pub. 

Sunrise: Magazine of Southern Living, 1424 Fourth 
St. S., St. Petersburg, Fla. (Bi-M-25) Confined to fac- 
tual material designed to improve living in Florida 
and the six Southeastern states by writers in these 
states. Articles by assignment only; query or file 
name and address. Stuart Murray. Articles $35-$50, 
photos $5. Pub. 

Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors only. 
Western travel, Western home, Western food, West- 
ern crafts, Western gardening, how-to-do-it articles. 
Acc. Query. 


Vermont Life, State House, Montpelier, Vt. IIlus- 
trated factual Vermont articles. Photos, black and 
white and color. Arranges photo and article asign- 
ments with freelancers at higher than listed rates. 
Walter Hard, Jr. 2c. Pub. 

Weekend Magazine, 231 St. James St. W., Mon- 
treal, Canada. Magazine section of 26 Canadian 
dailies and the Standard. Limited market for short 
features of Canadian interest. Fillers. Photo features, 
including color. Articles $200 up. Acc. Query on 
articles. 

Westways, 2601 S. Figueroa St., Los Angeles 54, 
Calif. (M-20) Articles 300-1,200, ‘photos of out-of- 
doors, natural science, history, etc., on California, 
Arizona, Utah, Nevada, New Mexico, and southern 
Colorado. Verse. Cartoons 5c, photos $5. Acc. 

Yankee, Dublin, N. H. (M-25) Articles on New 
England subjects to’ 2,000. Poetry, any subject but 
not over 30 lines, preferably shorter. Address poetry 
to Jean Burden, 403 Ventura St., Altadena, Calif. 
2c-10c, poems $5. Pub. or Acc. 


Sports, Recreation 


The Alaska Sportsman, Ketchikan, Alaska. (M-25) 
True stories, Alaska interest, 2,000-5,000; outdoor 
fact articles; photos. Emery F. Tobin. Yac. Pub. 

The American Field, 222 W. Adams St., Chicago 6, 
Ill. (W-25) Short stories 1,000-1,500. Articles on 
hunting upland game birds with pointing dogs, to 
3,500. Photos. W. F. Brown. Rate varies. Acc. 

The American Rifleman, 1600 Rhode Island Ave., 
Washington 6, D.C. (M-40) Hunting and shooting 
material; small arms, marksmanship instruction, gun- 
smithing, etc. Also articles dealing with military small 
arms and small arms training. No fiction or verse. 
Walter J. Howe. To 5c, photos $6. Acc. Writer’s and 
Photographer’s: Guide available to prospective contrib- 
utors. 

The AOPA Pilot, 4644 East-West Highway, Bethes- 
da 14, Md. A new magazine in process of preparation 
for the Aircraft Owners and Pilots Association. Hu- 
man interest factual articles on civilian flying; first- 
person and how-to articles especially desired. Also 
features 100-300 built around a single photograph. 
Max Karant, Editor; Charles P. Miller, Managing 
Editor. 5c, photos and sketches $5-$10. Acc. Query. 

Arabian Horse News, Box 28, Boulder, Colo. (M- 
exc. January and July-35) Articles, verse, fillers, pho- 


tos, cartoons, dealing with Arabian horses. Mrs. 
Anna Best Joder. No payment. 
The Archers’ Magazine, 1200 Walnut St., Phila- 


delphia 7, Pa. (M-25) Recreational, hunting, crafts- 
manship, hobby articles 500-1,000. Photographs. J. 
W. Anderson. Ic, photos extra. Pub. Query. 

Baseball Magazine, Washington Bldg., Washington 
5, D.C. Fact articles on baseball subjects. Short stories 
and short-shorts with baseball themes. Sidney S. 
Haimes, Editor-Publisher. Pub. 

The Blood-Horse, P.O. Box 1520, Lexington, Ky. 
(W-20) Articles on breeding and racing of Thorough- 
bred horses. Warren Schweder. Articles $20 up, 
photos $3 up. Pub. 

Boat Sport, 215 Fourth Ave., New York 3. (6 times 
a yr.-35) Articles by experts on outboards and in- 
boards—accompanied by photos. Also general out- 
board boating articles, especially how-to. News about 
speedboat events. Cartoons seldom. Frank Scalpone. 
To $100. Pub. Que 


ry. 
Boats, 117 Broad St., Milford, Conn. (M-35) Prac- 


CHECKS 
INSTEAD OF REJECTS! 
Beginning Writers Wanted 
Stories Pg articles $3.00 first 5000 words (minimum 


fee $3.00); $1 iy each additional thousand. 
5.00 average book length. 
CLARK'S LITERARY SERVICE 
P. O. Box 135 La Verne, Calif. 


WORDS AND THEIR WAYS 
by Eugene H. Sloane 


Offers a delightful way to grasp the great words of English 
literary, philosophical, and religious thought . . Provides 
the chief benefit that courses in Latin and Greek are sup- 
posed to give, but usually don’t. “A second reading fasci- 
nated this reviewer.” Editor & Publisher. “An introduction 


to better thinking and wiser action.” Newark News 
112 pp. $1.00 
THE OWL PRESS 


2nd Printing 


ostpaid 
x 709 Annapolis, Md. 
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tical articles on small boats. Photos. T. J. Davin. $50 
an article. Pub. Query. 

Car Craft Magazine, 5959 Hollywood Blvd., Holly- 
wood 28, Calif. (M-25) Photo coverage on all auto- 
motive subjects with emphasis on restyling and 
customizing; also hot rod coverage. Dick Day. $20- 
$30 a page, photos $5. Acc. Query. 

Car Life, 814 H St., N.W., Washington, D. C. (M- 
35) General automotive articles carrying consumer 
8 yea Cartoons. Photographs. Good rates, photos $5. 

ub. 

The Chronicle, Middleburg, Va. (W) Articles cover- 
ing Thoroughbred breeding, flat racing, steeplechas- 
ing, horse shows, foxhunting, polo, beagling, junior 
riding, etc. A. Mackay-Smith, Editor. Photos of 


horses, $3. Pub 

Field & Pll 383 Madison Ave., N. Y. 17. (M- 
35) Illustrated camping, fishing, hunting articles, 
1,500-3,000, Hugh Grey. 10c up. Acc. 

The Fisherman, P.O. Box 70, Oxford, Ohio. (M-50) 
Covers the year round world of sport fishing. Articles 
on fish, fishing, where to fish, boats, nature, conserva- 
tion, etc. Fiction, poems, cartoons also. Arthur P. 
Hutt, Editor. Good rates. Shortly after acc. Query on 
article ideas. 

Flying, 366 Madison Ave., New York 17. (M-35) 
Edited for pilots, private and corporate aircraft own- 
ers, service operators, and others connected with or 
interested in aviation. Articles 1,500-2,000 on civil 
and military flying experiences, techniques in flying, 
air power development, travel, new planes and equip- 
ment, sports flying, business flying, flying lore. 
Black and white and color photos. Gill Robb Wilson. 
Good rates, black and white photos $5 up, transpar- 
encies $75 up. Acc. 

Forest and Outdoors, 4795 St. Catherine St., W. 
Montreal 6, Canada. Dramatic, true, helpful material 
dealing with the outdoors from the standpoint of hunt- 
er, angler, week-end camper. Canadian background; 
slanted towards conservation of woods, wildlife, water. 
Length to 1,800. Some short how-to pieces (with 
photo or drawing). Ronald J. Cooke. 1 %2-2c, photos 
$3, cover photo $10. Pub. 

Fur-Fish-Game, 2878 E. Main St., Columbus, Ohio. 
(M-25) True stories of hunting, fishing, trapping, 
camping, big game hunting; in fact, any type of 
article of interest to sportsmen. Photographic _il- 
lustrations, also photos for cover. L. Adams. Yac-lc. 


Acc. 

Grit & Steel, Drawer 541, Gaffney, S. C. (M-25) 
Articles, photos, cartoons, cartoon ideas, pertaining to 
game fowl exclusively; fiction. (Miss) Sara Ellen Cul- 
bertson. Rates a matter of correspondence. 

Hot Rod, 5959 Hollywood Blvd., Los Angeles 28, 
Calif. (M-25) Automotive features and automotive 


how-to-do-it’s, 300-1,000. Cartoons. Photos. Bob 
Greene. Good rates, pictures $5. Acc. Query. 
Lakeland Boating, 906 N. Eighth St., Sheboygan, 


Wisc. Devoted exclusively to lake and river boating 
in the Midwest, including the Great Lakes. Articles 
on interesting boats, boating personalities, cruises—in 
the first person; how-to articles on boat repairs, 
maintenance, safety, etc. Victor H. Schoen. Around 
2c. Acc. Query. 

Motor Boating, 572 Madison Ave., New York 22. 
(M-50) Articles to 3,000 words on pleasure boating, 
and allied subjects to yachting. Fillers. Cartoons. 
Photos. Charles F. Chapman. Varying rates, photos 
$5. Acc. Query. 

Motor News, 139 Bagley Ave., Detroit 26, Mich. 
Outdoor adventure and travel articles. Photos. Wil- 
liam J. Trepagnier. $50-$100. Acc. 

Motor Trend, 5959 Hollywood Blvd., Hollywood 28, 
Calif. (M-25) Articles to 3,000 words dealing with 
specific problems involved in getting proper service; 
adventurous, fictional-type approach to cars and the 
men behind them. Cartoons. Photographs. Walter A. 
Woron. $150 up, cartoons $15-$25, photos $10. Acc. 
Query. 
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HOW TO SPEAK AND WRITE 
LIKE A COLLEGE GRADUATE 


I have helped thousands of men and women who have not had 
college training in English to become ae a speakers, writers, 
and conversationalists. With my new C. f. METHOD, you can 
stop making mistakes, build up your vocabulary, speed up your 
reading, develop writing skill, learn the ‘“‘secrets’’ of conversa- 
tion. You don’t have to go back to school. Takes only 15 minutes 
a day at home. Costs little. 32-page booklet mailed FREE upon 
request. d me a card or letter TODAY! 


Don Bolander, Career Institute 
Dept. 179, 25 East Jackson, Chicago 4, Illinois 
Please mail me your FREE 32-page booklet on English. 
Name 


TEN LESSONS IN STORY TECHNIQUE 
Plus Critiques of Your Stories 

A ae a course prepared for beginners who wish fiction 
training. . Proved by class results for five years. 
Offered ie — for the first time at a surprisingly low price 
—only $12.50. Special Bonus: Two completed stories criti- 
cized for you personally by the author of the course without 
extra charge. Particulars free. 


BEIMFOHR ASSOCIATES 


725 Emerson St. Evanston, Ill. 


GAMBLE A BUCK? 


That's all it takes to learn about writing comic book 
stories. My 15,000 word booklet, FUNDAMENTALS OF 
COMIC SCRIPT WRITING, tells you how. No drawing 
experience needed. Send your dollar to: 


EARLE C. BERGMAN 
1255 North Gordon St. 
Holtvwood 38, Calif. 


GHOST WRITING 


NOVELS — BOOKS — RADIO SCRIPTS — STORIES 
Want to submit a novel, a book, or a radio ome? Here’s your big 
chance. Authors whose work I have helped them with are 

Let my creative re-writing help you to see your name - Xy I 
not only edit, but polish and revise where necessary. I do not = 
you what to do, I do it for you. Your manuscript is returned to 
you typewritten, ready for the publisher, showing off your work in 
its ae > form. «3 or furnished. $1.40 per four typed 


MARIE. ADAMS.” 1694. ‘Blair Avenue, St. Paul 4, Minnesota 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in Braille. I’d like to help you, 
too. Tell me your needs and write for details. 
WILL LOZIER 
134-35 Cherry Avenue, Flushing 55, N. Y 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing tor tots 
to teens. (Learn the step- -by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell haw’’ but a SHOW HOW course. 
Personal criticism included. Write for free particulars. 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 

Will Heiduman’s New 1958 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, household 
tips, rewrites, etc. Complete with samples. Over 150 omega 
also monih of help to 1500 words of fillers if you o 
Other fiction courses and help available. ORDER TODAY 
Send only $1 (add 5c to checks) to— 
WILL HEIDEMAN 

Box 107-A 


Fern Park Florida 
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POETS! CAN YOU TAKE IT? 


Frar.k. even brutal analysis of your poems for proper 
rhyme, rhythm, cadence and metre. If only wishing 
compliments, save your money! Send two poems and one 
co lar b Il to— 


C. DANIEL YOUNGS 
244 Thirteenth Street Oakland, California 


A SUPERB HOW-TO BOOK FOR POETS 


So clear beginners make astonishing progress, so comprehen- 
sive experienced poets find it invaluable. Excellent for class 
use or individuai study. 96 pages packed with help you need 
to write poetry successfully. One dollar postpaid. Order your 
copy of YOU CAN WRITE A POEM today. 


GAIL BROOK BURKET 


1020 Lake Shore Drive Evanston, Itlinois 


POETS: Send sclf-addressed stamped envelope 
* for PRIZE PROGRAM. Quarterly prizes 
$25; many other prizes. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 999 PLACES TO SEND POEMS. 
KALEIDOGRAPH, A National Magazine of Poetry 
(Published Quarterly; 50c copy; $2 a year.) 

624 N. Vernon Ave. Dallas 8, Texas 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 


5 Sample shown on request 
TRIANGLE PUBLISHING COMPANY 
3104 Ress Ave. Dallas, Texas 


PROMPT TYPING SERVICE 
Novels, Stories, Books, Plays, Radio, Poems 
EDITORS appreciate and BUY readily manuscripts in correct 
style, with flawless spelling, punctuation and grammar. Ex- 
cellent 20 lb. bond. Carbon copy. 50 cents per 1000 words. 
Reenforced envelopes and cartons used in shipping. NOVELS 
beautifully tailored to present the most inviting appearance. 


PAULA 


1694 Blair Avenue . Paul 4, Minnesota 


ACCURATE MARKET 
LISTS 


The manuscript market lists published in AUTHOR 

& JOURNALIST are recognized as tops in accuracy 

and reliability. 

Special market lists are contained in the following 

issues: 

Little Magazines, Religious Magazines. October, 
1956 


Business (Trade) Publications, Company Publica- 
tions. December, 1956 


Juvenile Magazines. February, 1957 

Poetry (Including Light Verse). March, 1957 
Fillers. April, 1957 

Short-Short Stories. May, 1957 

Travel, Farm Magazines. June, 1957 

Handy Market List. July, 1957 

Book Publishers. August, 1957 

Send 25c (coin or stamps) for each copy you wish. 


AUTHOR & JOURNALIST 


1313 National Bank of Topeka Bldg. 
Topeka, Kansas 


National Motorist, 216 Pine St., San Francisco 4, 
Calif. (Bi-M-25) Articles of 700 and of 1,500 words 
on anything that would be of interest to the average 
motorist who lives in California and does most of his 
motoring on the Pacific Slope. Articles on the car, 
roads, interesting people and places in the West or in 
the history of the West, hunting, fishing, outdoor life, 
animals. Black and white photos for illustration. Jim 
Donaldson. 4c-5c, photos $3-$5. Acc. 

National Skiing, 7314 W. Colfax Ave., Denver 15, 
Colo. (Semi-M Nov. through March) Short stories, 
short shorts, articles, photo features, verse, cartoons, 
all relating to skiing. Stories and articles 50c-$1 per 
inch, cartoons $5-$10 per panel, payment by arrange- 
ment for photo features. Pub. 

Outdoor Life, 353 Fourth Ave., New York 10. 
(M-35) Profusely illustrated articles to 8,000 on dra- 
matic, humorous, and adventurous phases of fishing, 
hunting, etc. Both black and white and color photos. 
News articles to 3,000 of topical interest to sports- 
men. How-to articles on outdoor activities. Odd adven- 
tures and exciting personal experiences in the 
outdoors. Accounts 500-1,000 of true personal experi- 
ences exciting or dangerous, for retelling in cartoon- 
strip form. Photo stories. Limited number of outdoor 
cartoons. William E. Rae, Editor. Top rates in the 
field. Acc. 

The Rudder, 9 Murray St., New York 7. (M-40) 
Illustrated how-to-do-it articles on every phase of 
boating, 1,500. Boris Lauer-Leonard. Varying rates, 
photos $5. Pub. 

Scholastic Coach, 33 West 42nd St., New York 33. 
(M-25) Technical articles on the coaching and play- 
ing of high school and-college sports. Herman L. 
Masin. 1c. Pub. 

Skating Magazine, 30 Huntington Ave., Boston 16, 
Mass. (8 times a yr.-50) Official publication of the 
U.S. Figure Skating Association. Articles, mostly in- 
structive, dealing with technical aspects of ice figure 
skating, 709-1,500. Theresa Weld Blanchard. No 
payment. 

Ski Magazine, Hanover, N H. (Six issues October 
through March-35) Articles 400-2,000 on ski trips, 
controversial subjects, techniques, equipment, resorts, 
personalities. Humor; fillers about skiing. Cartoons. 
Fred Springer-Miller. 1c-5c, photos $1-$10. Acc. 

Skipper, 181 King George St., Annapolis, Md. (M- 
35) Outstanding sea fiction 3,000-5,000. Articles 
with human interest approach to boats, ships, and 
the sea. Photographs and photo essays. H. K. Rigg, 
Editor. 3c up, photos $5 up. Pub. except by special 
arrangement. 

Sport, 205 E. 42nd St., New York 17. (M-25) 
Personality and behind-the-scenes features, contro- 
versial subjects of interest to sport fans. Baseball and 
boxing the year round. Other sports in season. Articles 
2,500-3,500. Ed. Fitzgerald. Payment from $200 
depending on length. Briefs for SPORTalk department 
$5-$10. Acc. 

Sports Afield, 959 Eighth Ave., New York 19. (M- 
25) Some short fiction used, to 3,000 words, related 
to field sports; picture stories, articles, how-to-do-it 
features, to 2,500; fillers. Particularly interested in 
color transparencies that show action; prefer mini- 
mum 21%4x2V4 but can use 35 mm. Ted Kesting. 
Payment by arrangement. Acc. 

Sports Illustrated, Time & Life Bldg., 9 Rockefeller 
Plaza, New York 20. (W-25) Articles 2,000-5,000— 
personality, controversy, unusual subjects, all relating 
to sports (both participant and spectator). $750 up. 
Query Andrew Crichton. 

Sportsman Magazine, 655 Madison Ave., New 
York 22. (Q-35) Short stories 2,000-4,000. First per- 
son, true, rugged, dramatic, hunting and fishing 
articles; also photo stories of same type. Cartoons, 
Animal photos. Noah Sarlat. To $300, pictures to 
$25. Acc. Query. 

Turf and Sport Digest, 511 Oakland Ave., Balti- 
more 12, Md. (M-50) Short stories with racing back- 
ground (one a month) 2,500-3,000. Articles 2,500- 
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3,500 on racing biographies of racing people, 
methods of play. Pnotos of Thoroughbred racing, in- 
cluding transparencies for covers. Crossword puzzles. 
Raleigh S. Burroughs. Ic up, puzzles $5, photos $3- 
$6, Kodachromes $75. Pub. 

The Western Horseman, 3850 N. Nevada Ave., 
Colorado Springs, Colo. (M-35) Articles in which the 
Western Stock horse is featured, 1,500-2,000. Car- 
toons. Dick Spencer III. 2c, cartoons $5. Acc. Query. 

Western Sportsman, P.O. Box 4007, Catalina Sta- 
tion, Pasadena, Calif. (Bi-M-15) Hunting, fishing, 
and big game articles, 1,200-1,500. Cartoons. Deep 
Western flavor. Needs articles on Western fishing, 
hunting, camping, boating, etc.—how-to, informative 
material. John W. Heck. Varying rates. Pub. 

Yachting, 205 E. 42nd St., New York. (M-50) 
Factual yachting material (power and sail), cruise 
stories, and technical articles on design, mechanical, 
etc., 2,000-4,000. Photos containing unusual yacht- 
ing features. Critchell Rimington. 3c up. Acc. 


How Well Do 
First Novels Sell? 


Publishers’ Weekly, journal of the book trade, 
has obtained figures from three publishers, two 
large and one of medium size, on sales of first 
novels they published 1952-56. 

The average sale was 6,026 copies. The smallest 
sale reported was 645, the largest 142,997. 

Calculated on the basis of the usual retail price 
for novels and the usual royalty scale, the average 
author received around $2,900—not very high pay 
for the time and effort consumed in writing a 
novel. The author whose book sold only 645 
copies got about $250. 

It is interesting that in the five-year period each 
of the firms published about the same number of 
first novels—44, 41, and 40. Percentagewise, this 
would seem to indicate that the medium-sized firm 
was more hospitable to first novels, which con- 
stituted 8.8% of its total titles, whereas first novels 
represented respectively 3.1% and 3.2% of the 
larger firms’ publications. 

The figures should not be taken to suggest that 
medium-sized publishers are generally more recep- 
tive to first novels than large publishers. The fact 
rather is that some publishers, large, medium-sized, 
and small, are more hospitable to new authors and 
also readier to take financial risks than are some 
other publishers. 

The record of all three firms refutes the belief 
of many young writers that publishers keep their 
doors closed to fiction by new writers. Instead, 
they are willing to take a chance on what seems 
to them promising work by the unknown. 


Writer Needs Pictures 
[Continued from Page 13] 


This delicate fact of property rights must be 
always kept in mind regardless of which of the five 
methods you employ to get pictures. 

Unless they pay for all rights, editors usually 
buy pictures for one-time use only, but staffers or 
others have been known to appropriate and resell 
ther ‘ome newspapers permit patrons to buy 
pr'sus made by their staff photographers but these 
are for record only, not for publication. Photog- 
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FICTION PLOT CONSTRUCTION 
By Zeiger Hay 


Just off the press. A book no fiction writer can be without. 
Price $2.00. 

STUCK WITH A BOOK OR SHORT STORY? 
Vil ¢tewrite it for you. TV and radio scripts written from 
your material. Write for free particulars. 


ZEIGER HAY 


1223 W. Kirk San Antonio, Texas 


HAVING STORY TROUBLE? No need to. 


“The Story Pcttern’” has been responsible for my selling 
24 western novels and over 600 short stories and novel- 
ettes. A blue print for the perfect story framework. NOT 
a formula but a pattern against which you can lay your 
story to assure strong and dramatic story line. Simple to 
use—sure in results. 2,500 golden words for $3.00. Mone 
back if not delighted. len C. Colin, 1628 Sou 
Volutsia, Wichita 16, Kansas. 


RETIRED AUTHOR WILL HELP 


you reach sales. You must know craftsmanship, attain 
literary style. It’s easy when you know the techniques. 


RAMON NEVAGOLD 
1126 Herbert St. Philadelphia 24, Pa. 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


Publishers’ Weekly says you should, and so do we! Send for 

our free folder outlining a w cost publishing service 

featuring author-ownership and 70% royalty on scales. 
WILLIAM-FREDERICK PRESS 

313 West 35th Street New York 1, N. Y. 


NEED WE SAY MORE? 

A client writes: ‘‘You are the first agent—who ever did any- 
thing constructive for me. All others went off on a tangent 
with beautiful theories, none of which were practical.” 
Novels, Short Stories, Articles, Plays, Television, and Radio 

Criticism — Guidance — Representation 
Reading fees: $5 to 5,000 words; over 5,000 words to 
40,000, $1 per 1,000. Novels and Plays $15. Return postage 
with each ms. Send self-addressed envelope, stamps for 
folder, “To the New Writer.” 

NEW YORK LITERARY AGENCY 
910 Riverside Drive New York 32, N. Y. 


ILL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words of 
stories, articles, books for hundreds of satisfied clients. | 
may be able to help you see your name in print and make 


money on your raw material. Reasonable rates. Particulars 
FREE. Also Slant Chart & Best Plot Formula. 

WILL HEIDEMAN 
Fern Park Box 107-A Florida 


POETS AND WRITERS: 
200 6x9, 24-page Books beautifully 
printed, embossed hard covers, $88.80. 
Work guaranteed. 
MERCHANTS PRESS 
P. O. Box 112 


MILDRED I. REID 


For instruction by mail. For Chicago class. 
For plots and poetry. For N. H. Writers Colony. 
MY SEVEN BOOKS 


Taylor, Texas 


1—WRITERS: HERE’S HOW! (Basic Technique)............. $1.00 
2—WRITERS: HELP YOURSELVES! (New 1957 edition)..... 2.50 
4—WRITERS: MAKE IT SELL! (Advance Technique)......... 2.50 
5—WRITERS: TRY SHORT SHORTS (8 types explained).... 3.00 
6—WRITERS: LEARN TO EARN! (New approach to writing) 3.00 
7—THE DEVIL’S HANDMAIDENS. Novel. $3.50. From me.... 2.50 


Evanston, lilinois 
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49 Salem Lane MILDRED I. REID 


raphers frequently give prints to models and other 
cooperators but these also are record prints in 
which the recipient or others have no legal pub- 
lication rights. 

After all is said and done, the most dependable 
and profitable way for you to obtain needed photo- 
graphs to MAKE them yourself. It is simpler 
than you think. Many excellent books and maga- 
zines on how to make photographs and an in- 


EXPERIENCED TYPIST 


Neat, dependable service. Approved editor’s style on 
16-Ib. or 20-lb. bond paper. Extra first and last pages. 
One carbon copy free. Corrections in spelling, gram- 
mar, punctuation, etc. All work proofread and mailed 
to you FLAT. 40c per thousand words, PLUS POSTAGE. 
Editing and typing complete $1.00 per thousand words. 
(New Electric typewriter.) 
AGNES CAMPBELL 
1544 South Pennsylvania Denver, Colorado 


BOOK MSS. WANTED 


Essays, Histories, Anthologies, Biographies, Sports, Historical 
Novels, Religious Works, Poetry, Juvenile, etc. National 
Advertising. For full information about our subsidy and 
royalty plans write: 


Calloway S. Crews, Editor 
AMERICAN GUILD PRESS 


5728 Palo Pinto St. Dallas 6, Texas 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, 
we have a plan for the additional pro- 
motion sad. distribution of your book 
WITHOUT COST TO YOU. 

If interested, write for details to 


WRITERS SERVICE 
7 E. 42, N. Y. 17, N. Y. Tel. MU 7-5159 


SONGWRITERS 


LARGE RECORDING COMPANY WANTS NEW SONGS! Your song 

may be chosen for recording on ROYALTY BASIS. NATIONAL 

SALES, PROMOTION, DISTRIBUTION if selected. Send songs, 

song poems for FREE examination. NO CHARGE FOR MELODIES. 
MUSIC MAKERS, Dept. Z-18 

Box 2507 Hollywood, Calif. 


POEMS WANTED 


To Be Set To Music 
send one or more of your best poems 
today for FREE EXAMINATION. Any 
Subject. Immediate Consideration. 
Phonograph Records Made 
CROWN MUSIC CO., 49 W. 32 St., Studio 142, New York 1 


Song Poems and Lyrics 
Wanted 


Mail to: 
Tin Pan Alley, Inc. 


1650 Broadway New York 19, N. Y. 


creasing number of books on photojournalism are 
available to help you. 

There are thousands of newspapers, magazines 
and house organ markets which are more likely to 
buy your text if you have your own pictures. 

Don’t expect to sell pictures with all your text 
pieces. While most big magazines appreciate re- 
ceiving research pictures with your query or text 
they may prefer to have the pictures made by a 
staff or agency photography who understands their 
specific, peculiar style. Even these magazines buy 
your pictures if they meet editorial requirements. 

Basic camera equipment for the writer is a 214 x 
21% reflex camera with extension flash equipment. 
This outfit will cost approximately the price of a 
typewriter—about $125. With it you can shoot 
your own pictures, have them commercially de- 
veloped and contact-printed. Select frames you 
want enlarged and have prints made only from 
them. Film will cost 55c a roll, processing and 
contact prints approximately $1 for 12. Enlarge- 
ments will cost 50c-$1 each for 8 x 10's. 

Under this basic plan you are at the mercy of 
the film processor, so use the best service available. 
(A small commercial studio photofinisher is likely 
to give you better service than the volume photo- 
finisher who does work for drug stores and by mail 
order.) 

An extra $25 investment lets you add a devel- 
oping tank, a thermometer, and processing chem- 
icals. Now, in addition to shooting your own 
pictures, you can process them (at night without 
a darkroom) using fine grain developer with time 
and temperature control. Cost: about 20c a roll. 
You examine the negatives, select frames you want 
enlarged and have a good commercial photofinish- 
er make your enlargements. 

To do the entire photography job, an additional 
$125 investment allows for a good used condenser- 
type enlarger, safelight, trays, squeegee, and drying 
plates. Now, in addition to shooting and develop- 
ing your pictures, you can make a sheet of contacts 
under the enlarger, select frames and make en- 
largements under your own control. Enlargements 
will cost (paper and chemicals) about 25c each. 

Nobody—including writers—gets anything worth 
while for nothing. Free pictures are not bargains. 
Editors know all about the handout sources, too. 
Why should they pay you for what they can get 
for nothing? They consider a picture worth using 
is worth paying for since such a picture must meet 
specific journalistic needs. That’s why checks are 
bigger for exclusive pictures than for handouts. 

Regardless of whether you BUY, BORROW, 
BEG, or STEAL—or MAKE them, see that pictures 
you submit with your text are as exclusively yours 
as your copy. And you can always be sure of get- 
ting pictures to go with words if you make your 
own. 


Other authoritative articles on photojournalism 
will appear in future issues of Author & Journalist. 


FREE! FREE! FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 
THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 
highest rates. This booklet shows what makes a This Week short-short tick. Stewart Beach, Fiction Editor 
of THIS WEEK, writes me regarding this booklet: “| read with a great deal of interest your analysis of a 


This Week short-short and | thought it was just right. | felt it was something of a classic . . 


It will be 


mailed free to all writers seriously interested in writing short-short fiction. 


ROBERT OBERFIRST, Literary Agent, 


P. O. Box 539, Ocean City, New Jersey 
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ADEAS... 


ADEAS offers you an inexpensive opportunity to ad- BE SURE OF GETTING 
vertise your miscellaneous wants and wares. Rate: 9c 


a word, first insertion; 8c a word, subsequent consecu- 

tive insertions of the Adea without change; no agency AUTHOR 4 JOURNALIST 
commission allowed. A checking copy of the maga- 
zine, 10c extra. Copy and remittance must reach us EVERY MONTH 
by the 28th of the second month preceding insertion. : 

Critics, courses, agents, typists, may use display adver- Articles by top-name authors 


Bank of Topeka Bldg., Topeka, Kans. 
Subscribe Now and Save Money! 


BOOKS, WRITERS’ HELPS AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 


400-YEAR CALENDAR. All dates, ae Easter, 1753- 


2152. Chart 21x28, $1. Thomas Carruth, Crowley, Louisi- Topeka, Kansas 
ana. 
WHO — OR WHOM? HE — or him? Instant-reference k | enclose remittance for my _ subscription: 


to pronoun usage settles eve robiem. $1 postpaid. : 
Douglas Reeve, Box 241, hagens Beach, California. ---- $3 for 2 years (saving me $3 over 
single copy cost) 


IMPETUS, the handbook that keeps the writer writing. 365 


stimulating topics. Market hints. $1.00. Shirley Wright, i e $1 over 
1663 N. 24th, Fort Dodge, lowa. 

WRITE SHORT-SHORT STORIES that Sell! Special folio shows iti tside U.S.A. 
how, with list of best markets—by Heideman—25c post- 


paid. F. Peacock, 1556 North Graham., Memphis 8, Ten- 
nessee. 


COMPLETE KNOW-HOW on Articles, Titles, Plotting, Chorac- Name 
ezine sales, writing or editing forty books. Dorothy Has- 
kin, 25731%-C Glengreen, Hollywood 28, Calif. 


DON’T MISTAKE IT! RHYTHM IN WRITING (1939) has won 
wide reco3nition from authorities and leading writers. This 
3 = idle claim. $1.00—Risser—30 W. Bayaud, Denver, 


END PLOTTING TROUBLES forever. Learn build from 
Single Word. 75c. Surprise Ys for stories. 75c. 
Drama, Suspense sell ee Ry Drama, Suspense in 
2 na 75c. Any two, $1.40. I three, $2. All wonderful 
helps. Delano Publishers, 32 Delane Avenue, Yonkers, MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 

listing various types of markets for manuscripts are avail- 

300 FILLER MARKETS described—75c. Marion Gee, Box able as long as they last, at 25¢ each postpaid. October, 
2171, Charleston, S. C. 1956 (Little ). December, 

1956 (Business—Trade—Publications, Company Publico- 


WRITE BETTER STORIES! Vivid characters, terrific plot. tions). February, 1957 (Short-Short Stories). March, 1957 

Character Creator $1. Plot Creator $1. Details FREE. rote Including Light Verse). April, 7c (Fillers). May, 
Both Kits contain charts, lists, wheel, booklet, etc. Ralph i987” (Hendy 
Blois, 2208 Overdene Ave., Rockford, Illinois. August, 1957 (Book Publishers). Send Ste cach tecke or 


FOOL-PROOF HANDBOOK | ‘“ En lish. ane writing problem stamps) to AUTHOR & JOURNALIST, 1313 National Bank 
explained and iSlus' 1.00. A Lacey- of Topeka Bidg., Topeka, Kansas. 


ville, Penna. 


SERVICES 


OPPORTUNITIES WANT TO bpmens Be PROFESSIONALLY and thereby sell as 
oom | os Find answer my ad, this magozine, 
a NATALIE NEWELL, Ghostwriter. 


on JOKE BOOKS wanted. Edgar M. Wilbur, East Harwich, 
ass. 


FOR WRITERS. Paul’s Photos, 


EARN MONEY WRITING Features and fillers. Send for par- 
3702 Lakewood Ave., Chicago 


ticulars. Ralph Underhill, Beebe, Arkansas. 
YOUR STORIES adapted for television. See Will Lozier’s a4, 
age 27. 


CARTOON GAGS for sale. > i gagwriter. Madden, GPO 
Box 693, Syracuse, New York. LEARN SHORTHAND in 7 days. nema Manual $2. 


LEASE-RENT (with option to buy) 1/3 acre, small cottage Bape. 9, Co 
and guest-cabin, to writer, by author “No Thought of 
To-mcrrow.” Beautiful locale, Lakes Conchiching (Ojibway, 
“Lake Many Winds”) and St. John. Good fishing. Refer- 


ences. C. Jowett, ois Ryerson Press, 299 Queen W., — ‘ 4 
Toronto, Ontario, Canada. | A L al 


Correspondence Club 


MARKETS EXPERIENCE the thrill of romance thru this select club! 
e to help lonely, omen 
INFORMATION GUIDE “tips fed compatible friends "Discreet, conlidential service 
of nine. ond gog- Vast nationwide membership. Est. 1922...Sealed particu- 
ing lessons and c 
Guide. 2776 California Court, Lincoln, Neby, FREE. EVAN MOO IE, Box 968, Jacksonville, Florida 
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tising only. AUTHOR & JOURNALIST, 1313 National A different market list in everv issue 


What would you like from the 
publisher of YOUR book? 


Vantage Press gets its authors on radio and television shows, gets 
them feature stories in newspapers and magazines, arranges lectures, 
public appearances, etc. 


SOUND 9 
PUBLICITY a 


NATIONAL 9 Vantage Press GUARANTEES national advertising to every author 
ADVERTISING —in newspapers, trade papers, and by direct mail. 


Vantage has sales representatives calling on leading bookstores and 
wholesalers in key cities. We display books at conventions, offer 
posters and circulars to dealers, arrange autograph parties, etc. 


AGGRESSIVE 9 
SALES PROMOTION as 


Vantage sends its books to leading reviewers on newspapers, mag- 
azines, and special media all over the country. Vantage books get 
reviewed! 


THOROUGH 9 
REVIEW COVERAGE 


Vantage gives you a beautifully designed book and jacket—a book 
dealers are delighted to display in their windows, a book you are 
proud to own. 


A BEAUTIFUL 9 
BOOK 


You get all these advantages 
from VANTAGE PRESS! 


Send for 
FREE BOOKLET | 


Learn more about Vantage’s | 


Vantage Press, Inc., Dept. BB, 
120 W. 31 St., New York 1, N. Y. 


successful co-operative plan for (In Calif.: 6253 Hollywood Blud., Hollywood 28) 
publishing, promoting and mar- (In Chicago: 220 So. Michigan Ave.) 
keting your book. This plan has (In Wash., D. C.: 1010 Vermont Ave., N.W.) 


helped make Vantage Press the 
sixth largest publisher in Amer- Please send me your FREE 24-page illustrated 


ica, in titles published. Send . ; booklet on your co-operative publishing plan. | 
today for our Free oe BB. 

Fill in and mail the coupon | 
now to: Vantage Press, 120 FREE! Name - 

West 31 St., New York. Branch | 


offices in Washington, D. C., 
Chicago, Ill., and Hollywood, 


